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Images of aging cultural representations of later life offer a fascinating window into how
societies perceive, value, and interpret the experience of growing old. From ancient art to
contemporary media, the way elders are portrayed reveals much about cultural attitudes toward
aging, wisdom, mortality, and social roles. These visual and narrative depictions shape public
consciousness, influence intergenerational relationships, and even impact policy and personal
identity. Exploring these images helps us understand the diversity and complexity of aging across
different cultural contexts.

Understanding the Role of Images in Shaping
Perceptions of Aging

Images—whether painted, photographed, or digitally created—are powerful conveyors of meaning.
They distill complex ideas about aging into recognizable symbols and narratives. Cultural
representations of later life often reflect a society’s values, fears, and hopes, and can either reinforce
stereotypes or challenge them.

In many cultures, elders have been depicted as reservoirs of wisdom and experience, often portrayed
with dignified white hair, calm expressions, and symbols of knowledge like books or staffs. These
images emphasize respect and reverence for the older generation. In contrast, some modern media
might portray aging with a focus on decline, frailty, or invisibility, revealing ageism and societal
discomfort with mortality.

How Visual Representations Influence Social Attitudes

Visual portrayals contribute to the social scripts that guide how people interact with older adults.
Positive images that celebrate vitality, ongoing contribution, and emotional depth can foster
appreciation and inclusion. Conversely, images that depict aging as solely a process of loss and
dependence risk marginalizing older individuals.

For example, advertising often uses images of “active seniors” engaged in sports, travel, or social
activities to promote a youthful ideal of aging. While this challenges the stereotype of frailty, it can
also create unrealistic expectations for all older adults. This dual effect highlights the complex role
images play in shaping cultural narratives about aging.

Historical Perspectives: Aging in Art and Iconography

Throughout history, cultural representations of later life have evolved alongside societal changes.



Looking back at art from different eras reveals shifting attitudes toward aging.

Ancient and Classical Depictions

In many ancient civilizations, elders were portrayed as wise leaders or spiritual guides. Greek and
Roman art often showed philosophers and statesmen with aged features, emphasizing intellectual
maturity. For instance, busts of Socrates famously highlight his furrowed brow and unkempt hair,
symbolizing wisdom rather than weakness.

Similarly, traditional East Asian art frequently presents elders as venerable figures connected with
nature and harmony. In Chinese paintings, old men are sometimes depicted with long white beards,
symbolizing longevity and virtue, reflecting Confucian ideals of filial piety and respect for ancestors.

Medieval and Renaissance Imagery

Medieval Europe often visualized aging in religious contexts. Saints and prophets were depicted as
older individuals, underscoring their spiritual authority. However, the physical signs of aging were
sometimes exaggerated to emphasize human mortality and the transient nature of life.

The Renaissance brought a more humanistic approach. Artists like Leonardo da Vinci studied the
anatomy of aging faces, capturing both the beauty and complexity of later life. Portraits of elderly
patrons combined dignity with realism, moving away from purely symbolic depictions.

Contemporary Images and Media Representations

In today’s world, images of aging cultural representations of later life are abundant in various media
forms—from film and television to advertising and social media. These contemporary portrayals are
diverse but often reflect ongoing tensions between youth-centric ideals and the realities of aging
populations.

Film and Television: Evolving Narratives

Movies and TV shows have the power to shape and challenge stereotypes. While older characters
were once relegated to background roles or comic relief, recent decades have seen more nuanced
portrayals. Films focusing on elder protagonists explore themes of love, loss, reinvention, and
resilience.

Still, ageism persists. Older women, in particular, are often underrepresented or stereotyped. This
disparity in representation influences societal attitudes and underscores the need for more inclusive
and varied images of aging.



Advertising and the “Successful Senior” Image

Marketing frequently targets older adults with images that emphasize health, activity, and
consumption. The “successful senior” archetype showcases older individuals who maintain a youthful
appearance and lifestyle. While this can empower some, it may alienate those who do not fit this mold
and obscure the diverse experiences of aging.

Brands that incorporate authentic, diverse images of older adults—including those with disabilities or
from different cultural backgrounds—help broaden public understanding of aging.

Cultural Variations in Imagery of Aging

Not all cultures view or represent aging in the same way. Cross-cultural comparisons reveal rich
variations in how later life is valued and depicted.

Western Perspectives

In many Western societies, aging has often been associated with decline and loss of social status,
partly due to strong cultural emphasis on youth and productivity. Images of aging in the West
historically oscillate between reverence for the “wise elder” archetype and discomfort with the
vulnerabilities of old age.

However, there has been a growing movement toward positive aging and redefining later life as a
time of opportunity, creativity, and continued growth. This shift is reflected in more diverse and
empowering images in media and art.

Non-Western Representations

In several non-Western cultures, elders hold a central position within families and communities, often
seen as custodians of tradition and wisdom. For example, Indigenous communities around the world
frequently portray elders as living libraries, essential for cultural survival.

In African art, older figures may be depicted as symbols of ancestral connection and social cohesion.
Similarly, South Asian cultures often associate aging with increased spiritual insight and social
respect, which is reflected in religious iconography and everyday imagery.

Challenges and Opportunities in Representing Aging

Despite progress, representing aging authentically remains a challenge. Ageism, societal invisibility,
and the diversity of aging experiences complicate the creation and dissemination of truthful images.



Combating Stereotypes Through Diverse Imagery

One key approach is to embrace the complexity of aging by showcasing a wide range of
experiences—active seniors, those facing health challenges, people from various ethnic and
socioeconomic backgrounds, and individuals with different gender identities.

Photographers, filmmakers, and artists who collaborate with older adults themselves often produce
more genuine and nuanced representations.

The Role of Technology and Social Media

Digital platforms provide new spaces for older adults to represent themselves and challenge
mainstream narratives. Social media influencers, bloggers, and online communities centered on aging
offer powerful counter-images to traditional stereotypes.

Additionally, technology allows for innovative visual storytelling methods, such as virtual reality
experiences that simulate aging or interactive exhibits that explore cultural attitudes toward later life.

Why These Images Matter in Everyday Life

The way we see aging in cultural images affects how society treats older adults and how individuals
approach their own aging processes. Positive, respectful, and realistic representations can encourage
empathy, reduce discrimination, and promote healthier attitudes toward later life.

For families, educators, and policymakers, understanding these cultural images can inform more
compassionate practices and policies that honor the dignity and diversity of older populations.

Whether through art, media, or everyday encounters, the images of aging cultural representations of
later life invite us to reflect on the universal journey of growing older and to celebrate the richness
that comes with it.

Frequently Asked Questions

What are common themes in cultural representations of later
life?
Common themes include wisdom and experience, decline and dependency, nostalgia for the past, and
sometimes invisibility or marginalization of older adults.

How do images of aging differ across cultures?
In some cultures, aging is associated with respect, honor, and social status, while in others, it may be
linked to decline and loss of relevance, affecting how older adults are portrayed in media and art.



Why is it important to challenge stereotypes in images of
aging?
Challenging stereotypes helps promote a more accurate and diverse understanding of aging, combats
ageism, and supports the inclusion and empowerment of older adults in society.

How have digital media influenced cultural representations of
later life?
Digital media have diversified representations by allowing older adults to share their own stories,
challenge negative stereotypes, and showcase active, vibrant lifestyles beyond traditional portrayals.

What role do images of aging play in shaping public attitudes?
Images significantly influence perceptions by either reinforcing or challenging societal beliefs about
aging, impacting policies, intergenerational relationships, and the self-identity of older individuals.

Additional Resources
Images of Aging Cultural Representations of Later Life: An Analytical Exploration

Images of aging cultural representations of later life serve as powerful lenses through which
societies understand, interpret, and communicate the complex realities of growing older. These visual
and symbolic portrayals are not merely artistic or media-based artifacts; they actively shape public
perceptions, influence policy debates, and affect the lived experiences of older adults worldwide. As
demographic shifts propel aging populations into greater visibility, it becomes imperative to scrutinize
how cultural narratives and images reflect, reinforce, or challenge societal attitudes toward aging and
later life.

The Evolution of Aging Imagery Across Cultures

Throughout history, images of aging have varied dramatically, reflecting differing cultural values,
social structures, and economic contexts. In many traditional societies, older adults were depicted as
wise, respected figures—repositories of knowledge and community anchors. For example, East Asian
cultures often emphasize filial piety and venerate elders through respectful imagery, featuring
serene, dignified elders within familial or community settings.

Conversely, Western modernity has witnessed more ambivalent or even negative portrayals. The rise
of youth-centric media and consumer culture has frequently marginalized images of aging,
associating later life with decline, frailty, or invisibility. However, this trend is not monolithic;
contemporary Western media increasingly showcases diverse aging experiences, incorporating
narratives of active, vibrant seniors who defy stereotypes.



Traditional vs. Contemporary Depictions

Traditional cultural representations often emphasize:

Wisdom and authority: Elders as moral guides and decision-makers.

Intergenerational bonds: Visuals highlighting family continuity and respect.

Natural aging: Acceptance of physical changes as part of life’s cycle.

Contemporary images, especially in globalized media, tend to present a more complicated picture:

Active aging: Seniors engaging in sports, travel, and social events.

Health and vitality: Emphasis on anti-aging products and lifestyles.

Loneliness and vulnerability: Highlighting social isolation or health challenges.

This dichotomy reflects broader societal tensions between honoring tradition and adapting to modern
realities.

Media and Advertising: Shaping Perceptions of Later
Life

Mass media and advertising play an outsized role in circulating images of aging cultural
representations of later life. Their portrayal choices affect public attitudes and self-perceptions among
older adults. Studies indicate that stereotypical media images can contribute to ageism, reducing
older people to caricatures of dependency or burden.

At the same time, there is a growing market-driven impetus to depict older consumers as dynamic
and valuable. Advertisements increasingly feature older models in active roles, promoting products
ranging from technology to fashion. According to a 2022 Nielsen report, over 30% of advertisements
in mainstream media now include people aged 60 and above, a significant rise from previous
decades.

Pros and Cons of Media Representations

Pros:



Increased visibility and normalization of aging.

Promotion of positive aging stereotypes, such as independence and engagement.

Economic empowerment through targeted marketing.

Cons:

Perpetuation of unrealistic standards emphasizing youthfulness.

Overemphasis on physical appearance and health, sidelining diversity in aging
experiences.

Potential reinforcement of generational divides.

Artistic Expressions and the Symbolism of Aging

Beyond commercial media, artistic representations—from painting and sculpture to
photography—offer nuanced interpretations of aging. Artists often explore themes of mortality,
memory, and identity, using the aged body as a canvas for broader societal commentary.

For instance, the works of Frida Kahlo and Lucian Freud reveal intimate portrayals of aging bodies,
challenging idealized youthfulness and embracing vulnerability. In many indigenous cultures, art
serves as a medium to honor elders’ wisdom, embedding aging within a cyclical, spiritual framework.

Cross-Cultural Symbolic Motifs

Wrinkles and physical markers: Symbols of experience and endurance rather than flaws.

Seasonal metaphors: Aging linked to autumn or winter, representing maturity and reflection.

Storytelling and ancestral imagery: Emphasizing continuity and legacy.

These motifs offer insights into how different societies interpret the passage of time and the social
roles of older individuals.



Impact of Digital Culture on Aging Representations

The digital revolution has transformed how images of aging cultural representations of later life
circulate and evolve. Social media platforms empower older adults to craft their own narratives,
contest stereotypes, and build communities that celebrate diverse aging experiences.

Influencers over 60, for example, challenge traditional media gatekeepers by showcasing lifestyles
ranging from fashion-forward to activist-oriented. This democratization of image production fosters
greater inclusivity but also raises questions about digital divides and accessibility for the oldest
cohorts.

Challenges and Opportunities in the Digital Age

Opportunities:

Amplification of marginalized voices.

Creation of intergenerational dialogues.

Promotion of age-positive campaigns.

Challenges:

Risk of age-related cyberbullying or exclusion.

Perpetuation of digital stereotypes about tech ineptitude.

Unequal access to technology and digital literacy resources.

The Societal Implications of Aging Imagery

How societies visualize aging is not merely an aesthetic or academic question but one with real-world
consequences. Images of aging cultural representations of later life influence everything from
healthcare policies to workplace practices and intergenerational relationships.

Positive and multifaceted portrayals can foster empathy, reduce discrimination, and encourage
supportive infrastructures. Conversely, narrow or negative images may exacerbate social isolation,
ageism, and economic marginalization.



Future Directions in Aging Imagery

Emerging trends point toward more intersectional portrayals that consider gender, race, class, and
ability within aging narratives. The rise of participatory media projects involving older adults
themselves signals a shift toward co-creating images that resonate authentically.

Moreover, global aging necessitates cross-cultural exchange to understand differing values and
challenges, promoting nuanced and inclusive images of later life.

As societies continue to grapple with demographic transformations, the way aging is visually and
culturally represented will remain a critical arena for dialogue, reflection, and change.
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well as theoretical formulations involving psychodynamic, behavioral, psychosocial, and biological
systems as they relate to aging and health. Forward-thinking in his approach, Lomranz provides the
mental health, adult developmental, and geriatric professions with a single reference source that
covers theory construction, empirical research, treatment, and multidisciplinary program
development.
  images of aging cultural representations of later life: Growing Old in a Better World
Robert Troschitz, 2024-09-23 As utopias question social ills and express human wants and unfulfilled
dreams, they offer insights into the problems, desires and ideals of a certain time. This book uses
this lens to examine cultural representations of ageing and old age in utopian writings from the
Renaissance till today. The individual chapters offer detailed analyses and interpretations of
numerous utopias from Thomas More’s Utopia (1516) to contemporary science fiction. Through close
readings, the book explores age-related fears and ideals and investigates how perceptions of ageing
and the life course as well as attitudes towards older people have developed over the centuries.
Covering a large time span and a broad range of different utopias, the book identifies long-term
developments and also puts certain dreams such as that of ever-lasting youth into a wider
perspective. It thus enriches both our understanding of the cultural history of ageing and the history
of utopian thought. The book will appeal to scholars and students from the fields of cultural
gerontology and utopian studies, as well as literary studies and cultural history more generally.
  images of aging cultural representations of later life: Valuing older people Ricca
Edmondson, Hans-Joachim von Kondratowitz, 2009-07-20 How can we understand older people as
real human beings, value their wisdom, and appreciate that their norms and purposes both matter in
themselves and are affected by those of others? Using a life-course approach, Valuing older people
argues that the complexity and potential creativity of later life demand a humanistic vision of older
people and ageing. It acknowledges the diversity of experiences of older age and presents a range of
contexts and methodologies through which they can be understood. Ageing is a process of creating
meaning carried out by older people, and is significant for those around them. This book, therefore,
considers the impact of social norms and political and economic structures on older people's
capacities to age in creative ways. What real obstacles are there to older people's construction of
meaningful lives? What is being achieved when they feel they are ageing well? This collection, aimed
at students, researchers, practitioners and policy-makers, offers a lively and constructive response
to contemporary challenges involving ageing and how to understand it.
  images of aging cultural representations of later life: Routledge Handbook of Cultural
Gerontology Julia Twigg, Wendy Martin, 2015-06-12 Later years are changing under the impact of
demographic, social and cultural shifts. No longer confined to the sphere of social welfare, they are
now studied within a wider cultural framework that encompasses new experiences and new modes
of being. Drawing on influences from the arts and humanities, and deploying diverse methodologies
– visual, literary, spatial – and theoretical perspectives Cultural Gerontology has brought new
aspects of later life into view. This major new publication draws together these currents including:
Theory and Methods; Embodiment; Identities and Social Relationships; Consumption and Leisure;
and Time and Space. Based on specially commissioned chapters by leading international authors, the
Routledge Handbook of Cultural Gerontology will provide concise authoritative reviews of the key
debates and themes shaping this exciting new field.
  images of aging cultural representations of later life: Aging Heroes Norma Jones, Bob
Batchelor, 2015-05-06 Despite the increasing number and variety of older characters appearing in
film, television, comics, and other popular culture, much of the understanding of these figures has
been limited to outdated stereotypes of aging. These include depictions of frailty, resistance to
modern life, and mortality. More importantly, these stereotypes influence the daily lives of aging
adults, as well as how younger generations perceive and interact with older individuals. In light of
our graying population and the growing diversity of portrayals of older characters in popular
culture, it is important to examine how we understand aging. In Aging Heroes: Growing Old in
Popular Culture, Norma Jones and Bob Batchelor present a collection of essays that address the



increasing presence of characters that simultaneously manifest and challenge the accepted
stereotypes of aging. The contributors to this volume explore representations in television programs,
comic books, theater, and other forms of media. The chapters include examinations of aging male
and female actors who take on leading roles in such movies as Gran Torino, Grudge Match, Escape
Plan, Space Cowboys, Taken,and The Big Lebowski as well as TheExpendables, Red,and X-Men
franchises. Other chapters address perceptions of masculinity, sexuality, gender, and race as
manifested by such cultural icons as Superman, Wonder Woman, Danny Trejo, Helen Mirren, Betty
White, Liberace, and Tyler Perry’s Madea. With multi-disciplinary and accessible essays that
encompass the expanding spectrum of aging and related stereotypes, this book offers a broader
range of new ways to understand, perceive, and think about aging. Aging Heroes will be of interest
to scholars of film, television, gender studies, women’s studies, sociology, aging studies, and media
studies, as well as to general readers.
  images of aging cultural representations of later life: Aging Men, Masculinities and
Modern Medicine Antje Kampf, Barbara L. Marshall, Alan Petersen, 2013-05-07 Aging Men,
Masculinities and Modern Medicine explores the multiple socio-historical contexts surrounding
men’s aging bodies in modern medicine from a global perspective. The first of its kind, it
investigates the interrelated aspects of aging, masculinities and biomedicine, allowing for a timely
reconsideration of the conceptualisation of aging men within the recent explosion of social science
studies on men’s health and biotechnologies including anti-aging perspectives. This book discusses
both healthy and diseased states of aging men in medical practices, bringing together theoretical
and empirical conceptualisations. Divided into four parts it covers: Historical epistemology of aging,
bodies and masculinity and the way in which the social sciences have theorised the aging body and
gender. Material practices and processes by which biotechnology, medical assemblages and men’s
aging bodies relate to concepts of health and illness. Aging experience and its impact upon male
sexuality and identity. The importance of men’s roles and identities in care-giving situations and
medical practices. Highlighting how aging men’s bodies serve as trajectories for understanding
wider issues of masculinity, and the way in which men’s social status and men’s roles are made in
medical cultures, this innovative volume offers a multidisciplinary dialogue between sociology of
health and illness, anthropology of the body and gender studies.
  images of aging cultural representations of later life: Aging Harry R. Moody, 2006-01-13
Welcome to the world's most unique and dynamic textbook on aging!Widely praised and adopted in
previous editions, the Fifth Edition of Aging once again presents key issues in an engaging and
accessible fashion. Organized unlike any other traditional textbook, author Harry R. Moody presents
basic concepts followed by controversies, supported by carefully chosen adapted readings. The
result is the most captivating introduction to gerontology available today.
  images of aging cultural representations of later life: Getting Intimate Linn Sandberg,
2011-04-08 This thesis focuses on the intersections of masculinity, old age and sexuality from the
perspectives of old men themselves, how they understand and experience sex and sexuality in later
life. The study uses qualitative in-depth interviews and body diaries, an exploratory method that
asked men write about their bodies in everyday life. Twenty-two men, born between 1922 and 1942,
participated in the study. The aim of the thesis is two-fold: firstly, to study sexual subjectivities of old
men, how old men articulate and make meaning around sexuality in later life. Secondly, the study
aims to explore theoretically what a male body may become in relation to ageing; in what ways the
ageing male body could be a site for rethinking masculinity and the male body. This aim was
inspired by feminist theories in dialogue with the deleuzian concept becoming. Similarly to gender,
age is understood to take shape and become intelligible in social and cultural contexts. Furthermore,
the thesis stresses the significance of the specificities of the ageing body to the shaping of
masculinity, sexuality and subjectivity. The body is therefore discussed as an “open materiality”,
beyond the binaries of culture and nature/materiality. This thesis discusses the concepts intimacy
and touch as central to how old men’s sexual subjectivities take shape, allowing for alternative
conceptualisations of sexuality beyond erection and intercourse. Intimacy and touch are understood



and discussed in several different ways. By orienting themselves to touch and intimacy the old men
emerged as more mature, unselfish and with more serene sexual desires. This also involved them
distancing themselves from the younger man/other men, whom they perceived as more selfish,
inconsiderate and with stronger sexual desires. Intimacy and touch could in this respect be
understood as resources for shaping desirable heterosexual masculinity. An orientation to intimacy
and touch enabled old men to appear as neither asexual nor as “dirty” old men. But the study also
suggests that a turn to intimacy and touch may open up possibilities for rethinking and
reconfiguring sexuality, masculinity and the male body. The ageing body then need not be
understood as an obstacle but as an enabling site that provides opportunities for intimacy and touch.
Moreover, the thesis presents affirmative old age as an alternative conceptualisation of old age,
beyond both the discourses of successful ageing and the discourses of old age as negativity and
decline. As a theory of difference and bodily specificity, affirmative old age may be of interest for
further feminist theorising.
  images of aging cultural representations of later life: Retirement Migration Caroline
Oliver, 2012-08-06 The book is the first ethnographic study of international retirement migration and
offers a sometimes surprising picture of the potentials, seductions and limitations of the lifestyles.
People envision retirement as freedom from responsibilities through shedding the restrictive
shackles of their former selves in a time of life dedicated to fun, friendship, healthy activity and
individual fulfillment. However, as Oliver documents, a number of contradictions underpin the
pursuits of such a lifestyle. She shows how retirees must balance time-use to achieve both freedoms
and busy social schedules -- their activities, their relationships, and their cultural identities – to
balance both the security of nationality with the discovery of the new. Retirement Migration gives a
critical insight into the new ways aging identities are experienced by a growing number of older
people in Western societies today.
  images of aging cultural representations of later life: Old Age and Agency Emmanuelle
Tulle, 2004 This book is about rethinking the ways in which we make sense of social action or
agency in later life. The contributions in this collection challenge traditional academic approaches to
the study of later life, which, arguably, often deny older people agency. Social gerontology, and the
wider society, should be more reflexive and rather than contribute to the continued marginalisation
of older people, should draw attention to the extent to which the latter's actions may be understood
within the set of normalising discourses which people have to manage and negotiate as they get old.
The purpose of this collection is to continue this process, by providing philosophical, theoretical,
conceptual and empirical direction for a reflexive social gerontology. This book argues that the
management of later life has become complex, caught as it is within a broad discourse which
continues to construct old age as a time of decline and dependency but has shifted the burden of
responsibility for the avoidance of decline on individuals.
  images of aging cultural representations of later life: Ageing, The Body and Social
Change E. Tulle, 2008-07-10 The book explores the relationship between embodiment and the
production of the key structures which frame agency to map out potential for social change. It uses
modalities of ageing embodiment in the context of sport participation in later life, specifically Master
athletics, including barriers, opportunities and physiological dimensions.
  images of aging cultural representations of later life: Ageing in the Modern Arabic Novel
Samira Aghacy, 2020-09-21 No detailed description available for Ageing in the Modern Arabic
Novel.
  images of aging cultural representations of later life: Identity, Old(er) Age and Migrancy
Laura Machat-From, 2017-05-16 ldentity research in relation to ethnicity and migration has tended
to focus an younger people whilst identity research in relation to ageing and old(er) age has not
focused an migrants. This inadvertent mutual neglect has led to a lack of identity research that
examines the identity categories of old(er) age and migrancy together, a lacuna that this dissertation
aims to redress. This dissertation departs from a social constructionist understanding of identity as
situationally accomplished in the interplay between how one defines oneself (internally) and how



others define one (externally). The questions raised by this perspective and addressed in this
dissertation are: When (in what situations) and in relation to whom do old(er) age and migrancy
(respectively) seem to become meaningful for identification? How do the identity categories of
old(er) age and migrancy seem to be negotiated? The empirical material consists of in-depth
interviews with 24 older migrants (13 men, 11 women) aged between 55 and 79 who have been
living in Sweden for 18 to 61 years. Interviewees come from 12 different countries that vary in
perceived cultural distance from Sweden. The findings suggest that identifications with old(er) age
and migrancy seem to be dynamic and flexible rather than necessarily permanently meaningful, thus
gaining meaning in specific situations and in relation to particular Others. External definitions
furthermore do not always seem to match with internal ones. Regardless of how old(er) age and
migrancy are constructed, they seem to be negotiable. This dissertation thus contributes to identity
research by studying old(er) age and migrancy together and furthermore sheds light onto how the
social constructionist lens allows us to see variability where stability otherwise would be presumed.
ldentitetsforskning rörande etnicitet och migration har huvudsakligen fokuserat på yngre medan
identitetsforskning kring äldre och åldrande inte har fokuserat på utrikesfödda. Som en konsekvens
därav har identitetsforskningen inte studerat hög(re) ålder och invandrarskap tillsammans, en lucka
som denna avhandling avser att fylla. Avhandlingen utgår ifrån en socialkonstruktionistisk förståelse
av identitet som situationsbunden och formad genom samspelet mellan hur man definierar sig själv
(internt) och hur andra definierar en (externt). Frågorna som väcks genom detta perspektiv och som
avhandlingen fokuserar på är: När (i vilka situationer) och i förhållande till vem verkar hög(re) ålder
respektive invandrarskap bli betydelsefulla för identifikationer? Hur verkar identitetskategorierna
hög(re) ålder och invandrarskap förhandlas? Det empiriska materialet består av djupintervjuer med
24 utrikesfödda äldre (13 män, 11 kvinnor) i åldrarna mellan 55 och 79 som har bott i Sverige
mellan 18 och 61 år. lntervjupersonerna kommer från 12 olika länder med olika upplevt kulturellt
avstånd från Sverige. Resultaten tyder på att identifikationer med hög(re) ålder och invandrarskap
är dynamiska och flexibla snarare än nödvändigtvis permanent meningsfulla, och får därmed
betydelse i vissa situationer och i förhållande till särskilda andra. Externa definitioner verkar inte
alltid stämma överens med interna definitioner. Oavsett hur hög(re) ålder och invandrarskap är
konstruerade så framstår de som förhandlingsbara. Avhandlingen bidrar därmed till
identitetsforskningen genom att studera hög(re) ålder och invandrarskap tillsammans och belyser
dessutom hur det socialkonstruktionistiska perspektivet tillåter oss att se variation och
föränderlighet där stabilitet annars förutsätts.
  images of aging cultural representations of later life: Social Identities Aross Life
Course Jenny Hockey, Allison James, 2017-03-14 This text brings together sociological,
anthropological and social policy perspectives on the life course with a view to developing the
conceptual rigour of the term as well as to exploring the rich range of debates and issues it
encompasses. Linking traditional sociological and anthropological concerns with more recent
postmodern debates centred on the self, identity and time, the book integrates theoretical debates
about childhood, youth, middle age and later life with empirical material in an illuminating and
innovative way.
  images of aging cultural representations of later life: Adulthood in Children's
Literature Vanessa Joosen, 2018-09-06 While most scholars who study children's books are
pre-occupied with the child characters and adult mediators, Vanessa Joosen re-positions the lens to
focus on the under-explored construction of adulthood in children's literature. Adulthood in
Children's Literature demonstrates how books for young readers evoke adulthood as a stage in life,
enacted by adult characters, and in relationship with the construction of childhood. Employing age
studies as a framework for analysis, this book covers a range of English and Dutch children's books
published from 1970 to the present. Calling upon critical voices like Elisabeth Young-Bruehl,
Margaret Morganroth Gullette, Peter Hollindale, Maria Nikolajeva and Lorraine Green, and the
works of such authors as Babette Cole, Philip Pullman, Ted van Lieshout, Jacqueline Wilson, Salman
Rushdie and Guus Kuijer, Joosen offers a fresh perspective on children's literature by focusing not



on the child but the adult.
  images of aging cultural representations of later life: Aging by the Book Kay Heath,
2009-02-19 Aging by the Book offers an innovative look at the ways in which middle age, which for
centuries had been considered the prime of life, was transformed during the Victorian era into a
period of decline. Single women were nearing middle age at thirty, and mothers in their forties were
expected to become sexless; meanwhile, fortyish men anguished over whether their time for love
had gone by. Looking at well-known novels of the period, as well as advertisements, cartoons, and
medical and advice manuals, Kay Heath uncovers how this ideology of decline permeated a changing
culture. Aging by the Book unmasks and confronts midlife anxiety by examining its origins,
demonstrating that our current negative attitude toward midlife springs from Victorian roots, and
arguing that only when we understand the culturally constructed nature of age can we expose its
ubiquitous and stealthy influence.
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