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Social Exchange Theory Communication: Understanding the Dynamics of Human
Interaction

social exchange theory communication offers a fascinating lens through which
we can examine how people interact, build relationships, and maintain social
bonds. At its core, this theory views communication as a form of exchange,
much like a marketplace where individuals trade resources—be it information,
affection, support, or even status—with the expectation of balancing costs
and rewards. Whether in personal relationships, workplace interactions, or
everyday social encounters, social exchange theory provides valuable insights
into why we communicate the way we do and how we decide to continue or end
our interactions.

What Is Social Exchange Theory in
Communication?

Social exchange theory originated in social psychology and sociology,
primarily developed by George Homans in the 1950s. It suggests that human
relationships are formed and maintained based on a subjective cost-benefit
analysis. When applied to communication, the theory assumes that people
engage in conversations and social interactions expecting to gain something
valuable while minimizing losses.

In essence, communication is not just about exchanging words; it’s about
exchanging benefits such as emotional support, information, validation, or
social approval. If the perceived rewards outweigh the costs, the
relationship or interaction is likely to continue. Conversely, if the costs
become too high, people might reduce communication or withdraw altogether.

Key Concepts of Social Exchange Theory
Communication

Rewards and Costs

At the heart of social exchange theory are rewards and costs. Rewards are the
positive outcomes one receives from communication, such as friendship,
advice, or companionship. Costs represent the negative aspects, including
misunderstandings, effort, time, or emotional strain.

For example, a colleague might offer valuable insights during a meeting (a



reward), but if the interaction is stressful or time-consuming (a cost), the
individual might hesitate to engage in future conversations.

Comparison Level and Comparison Level for
Alternatives

Two important concepts that influence communication decisions are the
comparison level (CL) and the comparison level for alternatives (CLalt). The
comparison level refers to what a person expects from a relationship or
interaction based on past experiences. If communication meets or exceeds this
expectation, satisfaction is likely.

The comparison level for alternatives considers the perceived value of other
possible relationships or interactions. If someone believes they can receive
better rewards elsewhere with fewer costs, they might choose to pursue those
alternatives, impacting their current communication patterns.

Equity and Reciprocity

Equity plays a crucial role in social exchange theory communication. People
tend to seek balance in their interactions—giving and receiving should be
roughly equal. When communication feels one-sided, with one party giving more
than they receive, dissatisfaction can arise.

Reciprocity is closely tied to equity. It’s the expectation that favors,
support, or information exchanged will be returned in kind. This mutual
exchange fosters trust and strengthens social bonds.

Applications of Social Exchange Theory in
Everyday Communication

Building and Maintaining Relationships

Whether with friends, family, or romantic partners, social exchange theory
helps explain how relationships develop and endure. During initial
interactions, people assess whether the potential rewards (such as
companionship or emotional support) justify the effort and vulnerability
involved.

In ongoing relationships, communication serves as a way to negotiate and
balance the exchange. For example, sharing feelings, providing encouragement,
or resolving conflicts all involve weighing costs and rewards to maintain



harmony.

Workplace Communication

In professional settings, social exchange theory sheds light on how coworkers
and managers interact. Employees communicate with supervisors to gain
recognition, promotions, or constructive feedback (rewards) while trying to
avoid criticism, overload, or conflict (costs).

Understanding these dynamics can improve workplace relationships. For
instance, leaders who recognize employees’ contributions and communicate
transparently tend to foster more positive exchanges, enhancing job
satisfaction and teamwork.

Online and Digital Communication

With the rise of social media and digital platforms, social exchange theory
remains highly relevant. People engage in online conversations and
relationships, often evaluating the benefits of social validation,
information sharing, or entertainment against the potential costs such as
time investment or exposure to negativity.

The theory can help explain why some online connections flourish while others
fade. Users continuously assess whether the interaction is rewarding enough
to maintain digital ties or whether to disengage.

How to Use Social Exchange Theory Communication
to Improve Your Interactions

Be Mindful of Reciprocity

One practical tip is to strive for balance in your communications. Make sure
you are not always the one initiating conversations or providing support
without receiving anything in return. Reciprocity builds trust and signals
that you value the relationship.

Evaluate Your Comparison Levels

Reflect on what you expect from your interactions and relationships. Are your
expectations realistic? Are you comparing your experiences with others in a
way that influences your communication choices? Understanding your own



comparison levels can help you communicate more effectively and avoid
unnecessary dissatisfaction.

Minimize Costs and Maximize Rewards

Think about how you can reduce the “costs” in your conversations. For
example, active listening can prevent misunderstandings, and clear
communication can save time and emotional energy. At the same time, enhance
rewards by expressing appreciation, sharing useful information, or offering
emotional support.

Recognize When to Walk Away

Sometimes, despite efforts, a communication exchange becomes too costly.
Knowing when to step back or end certain interactions, especially toxic or
unbalanced ones, is essential for your well-being. Social exchange theory
reminds us that maintaining healthy communication requires ongoing evaluation
of costs and benefits.

The Role of Emotions in Social Exchange Theory
Communication

While social exchange theory often emphasizes rational decision-making,
emotions are deeply intertwined with communication exchanges. Feelings of
trust, affection, or resentment influence how people perceive rewards and
costs.

For instance, a supportive conversation may feel rewarding not just because
of the information exchanged but because it strengthens emotional bonds.
Conversely, a harsh critique might be seen as costly due to emotional pain,
even if it’s intended constructively.

Recognizing the emotional dimension helps us appreciate the complexity of
social exchanges and encourages empathy in communication.

Social Exchange Theory Communication in
Conflict Resolution

Conflict is inevitable in any relationship, but social exchange theory
provides a useful framework for resolving disputes. When conflicts arise,
parties assess whether the benefits of resolving issues outweigh the



discomfort and effort involved.

Effective communicators use this understanding by:

Highlighting potential rewards of cooperation, such as restored trust or
improved understanding.

Acknowledging and minimizing the costs of conflict, such as hurt
feelings or time spent arguing.

Encouraging reciprocity by ensuring both sides feel heard and valued.

Approaching conflict with an awareness of social exchange dynamics promotes
more constructive and lasting solutions.

Final Thoughts on Social Exchange Theory
Communication

Social exchange theory communication offers a powerful framework for
understanding the give-and-take nature of human interaction. By recognizing
how people weigh the costs and benefits of their communication choices, we
can foster healthier, more satisfying relationships—whether in our personal
lives, workplaces, or online communities.

By being attentive to reciprocity, managing expectations, and appreciating
the emotional undercurrents of exchanges, anyone can enhance their
communication skills and build stronger social connections. After all, every
conversation is a form of exchange, and nurturing positive interactions
benefits everyone involved.

Frequently Asked Questions

What is social exchange theory in communication?
Social exchange theory in communication posits that human interactions are
based on the exchange of resources, where individuals seek to maximize
rewards and minimize costs in their relationships.

How does social exchange theory explain relationship
dynamics?
Social exchange theory explains relationship dynamics by suggesting that



people evaluate their relationships based on the perceived balance of
benefits and drawbacks, continuing relationships that provide more rewards
than costs.

What role does communication play in social exchange
theory?
Communication is central in social exchange theory as it facilitates the
negotiation and exchange of resources, helps individuals express their needs
and expectations, and influences the perceived rewards and costs in
relationships.

Can social exchange theory be applied to online
communication?
Yes, social exchange theory can be applied to online communication, where
individuals assess the value of their interactions, such as social support or
information shared, against the effort or risks involved in digital
environments.

How does social exchange theory impact conflict
resolution in communication?
Social exchange theory impacts conflict resolution by encouraging parties to
consider mutual benefits and costs, promoting cooperative communication
strategies that aim to achieve a fair and rewarding outcome for all involved.

Additional Resources
Social Exchange Theory Communication: An In-Depth Exploration of
Interpersonal Dynamics

social exchange theory communication serves as a foundational framework in
understanding the intricate processes that govern human interactions. Rooted
in the principles of psychology and sociology, this theory elucidates how
individuals weigh the costs and benefits of social relationships, ultimately
guiding their communication behaviors. By analyzing social exchanges through
the lens of reciprocal rewards and penalties, the theory offers valuable
insights into the formation, maintenance, and dissolution of interpersonal
bonds across various contexts.

At its core, social exchange theory communication posits that human
relationships are transactional, where parties engage in exchanges intending
to maximize rewards and minimize costs. This dynamic profoundly influences
communication patterns, decision-making, and emotional investments within
both personal and professional interactions. The theory’s applicability spans
from casual social encounters to complex organizational communication, making



it a versatile tool for scholars and practitioners alike.

Foundations of Social Exchange Theory in
Communication

Originating in the mid-20th century through the works of sociologists such as
George Homans and Peter Blau, social exchange theory was initially developed
to explain social behavior through economic principles. It analogizes social
interactions to economic transactions, emphasizing that individuals act
rationally to gain the greatest benefit. In communication studies, this
translates to analyzing how conversational exchanges are guided by perceived
rewards—such as approval, information, or emotional support—and costs,
including time, effort, or potential conflict.

Key concepts integral to social exchange theory communication include
reciprocity, equity, and dependence. Reciprocity refers to the mutual
exchange of resources or favors, fostering trust and cooperation. Equity
emphasizes fairness in exchanges, where imbalances can lead to
dissatisfaction or relational strain. Dependence assesses the degree to which
one party relies on another for valued outcomes, influencing power dynamics
within communication.

The Role of Rewards and Costs in Communication
Exchanges

Understanding what constitutes rewards and costs is critical in applying
social exchange theory to communication. Rewards can be tangible—like
assistance or financial support—or intangible, such as emotional validation,
social status, or companionship. Conversely, costs might involve
psychological stress, loss of time, or vulnerability.

For example, in workplace communication, an employee might engage in extra
collaborative efforts to gain recognition (reward) but may simultaneously
experience increased workload stress (cost). The evaluation of these factors
determines whether the individual continues the communicative behavior or
seeks alternatives.

Equity and Power Balance in Social Exchanges

Equity theory, closely related to social exchange theory, highlights the
importance of perceived fairness in communication exchanges. When individuals
feel their contributions and benefits are balanced, relationships tend to be
more stable and satisfying. However, inequity—where one party perceives they
are giving more than receiving—can lead to conflict or withdrawal.



Power dynamics also emerge from these exchanges. A person who controls
valuable resources or information holds more influence, potentially shaping
communication flow and decision-making. Recognizing these subtleties is
essential for interpreting relational communication and addressing imbalances
that affect interaction quality.

Applications of Social Exchange Theory in
Various Communication Contexts

Social exchange theory communication extends beyond theoretical discussions,
offering practical insights into diverse communication settings. Its
principles help decode behaviors in intimate relationships, organizational
environments, and online interactions.

Interpersonal Relationships and Social Exchange

In romantic or friendship contexts, social exchange theory explains how
partners assess relationship satisfaction by balancing emotional support,
commitment, and mutual benefits. Communication strategies often revolve
around negotiating needs and expectations to maintain a favorable exchange
ratio.

Research indicates that couples who perceive equitable exchanges communicate
more openly and resolve conflicts effectively, enhancing relationship
longevity. Conversely, perceived inequities may result in decreased
communication frequency or withdrawal, underlining the theory’s relevance to
relational dynamics.

Organizational Communication and Employee Relations

Within organizations, social exchange theory informs understanding of
employee engagement, leadership communication, and teamwork. Employees
evaluate interactions with supervisors and colleagues based on the perceived
support, recognition, and opportunities offered against the demands and
pressures experienced.

For instance, transformational leadership styles that emphasize positive
reinforcement and empowerment align well with the theory’s emphasis on
rewarding exchanges. Such communication fosters trust and organizational
commitment, whereas transactional or punitive communication may increase
turnover or disengagement.



Digital Communication and Social Media Dynamics

The rise of digital platforms adds complexity to social exchange theory
communication. Online interactions often involve new types of rewards—such as
likes, comments, and social validation—and costs, including privacy concerns
or cyberbullying.

Studies suggest that users engage in social media exchanges strategically,
seeking to maximize social capital while minimizing negative experiences.
Understanding these exchanges helps decode patterns of online behavior,
content sharing, and community building.

Benefits and Limitations of Applying Social
Exchange Theory to Communication

Employing social exchange theory communication provides multiple advantages,
such as offering a structured framework to analyze complex social behaviors
and facilitating prediction of communication outcomes based on reward-cost
assessments. It enhances the ability to design interventions in relationship
counseling, conflict resolution, and organizational development by focusing
on exchange dynamics.

However, the theory also faces criticism. Its rational-choice assumption may
oversimplify human emotions and social motivations, neglecting altruism or
cultural influences that defy straightforward cost-benefit calculations.
Additionally, the theory tends to prioritize individual gains over collective
or systemic factors that shape communication.

Critiques and Evolving Perspectives

Contemporary scholarship advocates integrating social exchange theory with
other communication theories to capture the multifaceted nature of human
interaction. For example, combining it with relational dialectics theory
offers a more nuanced understanding of contradictions and tensions in
communication, while intersectionality frameworks bring attention to power
structures beyond individual exchanges.

Moreover, ongoing research explores how cultural contexts influence
perceptions of rewards and costs, highlighting the necessity of adapting the
theory to diverse populations.

Implementing Social Exchange Theory in



Communication Research and Practice

For communication professionals and researchers, applying social exchange
theory involves careful assessment of interaction patterns and underlying
motivations. Methods such as surveys, interviews, and observational studies
help quantify perceived rewards and costs, shedding light on communication
effectiveness.

In practice, awareness of social exchange dynamics can guide strategies to
improve dialogue, foster cooperation, and mitigate conflicts. Whether in
counseling couples, managing teams, or moderating online communities,
recognizing the transactional nature of communication enhances relational
outcomes.

Identify rewards and costs: Analyze what each party gains or sacrifices
in communication scenarios.

Assess equity: Ensure balanced exchanges to promote satisfaction and
reduce resentment.

Address power imbalances: Facilitate equitable communication channels
and resource sharing.

Adapt strategies: Tailor communication approaches based on contextual
and cultural factors influencing social exchanges.

Embracing the principles of social exchange theory communication equips
communicators with a robust lens to interpret and influence interpersonal
interactions across diverse environments, making it an indispensable
component of contemporary communication scholarship.

Social Exchange Theory Communication
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are their strengths and weaknesses? 'This highly readable book contributes by abstracting the
substance of exchange, then attributing it to the human communication processes.' -- Sociology:
Review of New Books, Vol 9 No 3
  social exchange theory communication: The Handbook of Group Communication Theory
and Research Lawrence R. Frey, Dennis Gouran, Marshall Scott Poole, 1999-07-08 The Handbook
of Group Communication Theory and Research establishes a central resource for the field,
documenting and synthesizing the work done in group communication′s 50-year history. With
contributions from the most experienced and respected scholars in the field, the editors Lawrence R.
Frey, Dennis S. Gouran, and Marshall Scott Poole present an overview of group communication
study and examine a variety of theoretical positions and methodological practices. The volume is
divided into six broad areas of communication scholarship: Foundations of group communication
theory and research Individuals and group communication Task and relational group communication
Group communication processes Group communication facilitation Group communication contexts
and applications The sections serve as a crossroads where various paths pursued in each area meet,
summarize and suggest new maps and roads that need to be followed in the future. Offering a
comprehensive history of group communication theory and research, and establishing new
conceptual perspectives and research agendas for future group communication scholars, this
important resource will be an unrivalled tool for scholars, researchers, educators, practitioners, and
students alike.
  social exchange theory communication: Applying Communication Theory for
Professional Life Marianne Dainton, Elaine D. Zelley, 2010-04-07 Applying Communication Theory
for Professional Life: A Practical Introduction, Second Edition is the first communication theory
textbook to provide practical material for career-oriented students. The inclusion and analysis of
real-world case studies illustrate the application of theory in a variety of professional settings.
Whereas other communication theory texts have a more academic focus on theory or research
methods, this book is specifically designed to introduce communication theory in a tangible way. The
featured theories are those that have strong pragmatic value and clear applicability to
communication and business practitioners. Particular emphasis is placed on theories of
intrapersonal communication, interpersonal interaction, intercultural encounters, persuasion,
leadership, group communication, organizational behavior, and mass communication.
  social exchange theory communication: Engaging Theories in Interpersonal
Communication Leslie A. Baxter, Dawn O. Braithwaite, 2008-03-07 Discusses major theories of
interpersonal communication.
  social exchange theory communication: Building Communication Theories Fred L. Casmir,
2013-10-16 Concern with various matters related to humans as they communicate has led to an
increase in both research and theorizing during the second half of the 20th century. As a matter of
fact, so many scholars and so many disciplines have become involved in this process that it is
virtually impossible to understand and appreciate all that has been accomplished so far. This book
focuses on one important aspect of human sense-making -- theory building -- and strives to clarify
the thesis that theories do not develop in some sort of social, intellectual, or cultural vacuum. They
are necessarily the products of specific times, insights, and mindsets. Theories dealing with the
process of communication, or communicating, are tied to socio-cultural value systems and historic
factors that influence individuals in ways often inadequately understood by those who use them. The
process-orientation of this book inevitably leads to an emphasis on the perceptions of human beings.
Thus, the focus shifts from the subject or area called communication to the act of communicating.
Finally, this volume offers insight into how the process of human sense-making has evolved in those
academic fields commonly identified as communication, rhetoric, speech communication or speech,
within specific socio-cultural settings.
  social exchange theory communication: Encyclopedia of Communication Theory Stephen
W. Littlejohn, Karen A. Foss, 2009-08-18 The Encyclopedia of Communication Theory provides
students and researchers with a comprehensive two-volume overview of contemporary



communication theory. Reference librarians report that students frequently approach them seeking
a source that will provide them with a quick overview of a particular theory or theorist - just enough
to help them grasp the general concept or theory and its relation to the discipline as a whole.
Communication scholars and teachers also occasionally need a quick reference for theories. Edited
by the co-authors of the best-selling textbook on communication theory and drawing on the expertise
of an advisory board of 10 international scholars and nearly 200 contributors from 10 countries, this
work finally provides such a resource. More than 300 entries address topics related not only to
paradigms, traditions, and schools, but also metatheory, methodology, inquiry, and applications and
contexts. Entries cover several orientations, including psycho-cognitive; social-interactional;
cybernetic and systems; cultural; critical; feminist; philosophical; rhetorical; semiotic, linguistic, and
discursive; and non-Western. Concepts relate to interpersonal communication, groups and
organizations, and media and mass communication. In sum, this encyclopedia offers the student of
communication a sense of the history, development, and current status of the discipline, with an
emphasis on the theories that comprise it.
  social exchange theory communication: Internal Communication and Employer Brands
Ana Tkalac Verčič, Dejan Verčič, Anja Špoljarić, 2022-11-04 This book proposes a model of internal
communication based on empirical research to demonstrate how contemporary organizations
strategize, organize, perform, and measure it. Internal communication is the management of
communication between an organization and its members to inform, motivate, engage, and cocreate
meanings to make organizations more effective. The book presents key concepts defining the
successful implementation and execution of internal communication: internal communication
satisfaction, employee engagement, employer branding, organizational support, and psychological
contract fulfillment. Including an extensive literature review and informed by in-depth interviews
conducted with corporate communication directors and human resource management directors in
25 Croatian organizations, the book uses original research to give practical guidance on internal
communication best practices. The book is an ideal resource for researchers and advanced students
of public relations and corporate communication broadly and internal and employee communication
specifically.
  social exchange theory communication: The SAGE Handbook of Family Communication Lynn
H. Turner, Richard West, 2014-02-18 A thorough exploration of the critical topics and issues facing
family communication researchers today The Sage Handbook of Family Communication provides a
comprehensive examination of family communication theory and research. Chapters by leading
scholars in family communication expand the definition of family, address recent shifts in culture,
and cover important new topics, including families in crisis, families and governmental policies,
social media, and extended families. The combination of groundbreaking theories, research methods,
and reviews of foundational and emerging research in family communication make this an invaluable
resource that explores the critical topics and issues facing family communication researchers today.
  social exchange theory communication: Information and Communication Technology in
Technical and Vocational Education and Training for Sustainable and Equal Opportunity Reem
Khamis Hamdan, Allam Hamdan, Bahaaeddin Alareeni, Rim El Khoury, 2024-02-23 ​This book
provide an in-depth analysis of current development concerning ICTs with reference to vocational
education and training. It presents best and innovative ICT-based solutions implemented in
education and explores controversial topics such as challenges and opportunities. It discusses the
role of ICT, vocational education and training in women empowerment. It also examines digital
learning, vocational education and sustainable operations. Information and communication
technologies have created new opportunities along with new challenges, putting profound and
urgent implications on vocational education and training (VET). Nowadays, we must think broadly
and make the right choices about VET using innovation and digitalization to boost the quality of
vocational education and training, enable the upskilling and reskilling of adults, and enhance the
employability of learners. The potential and the impact of ICTs in vocational educationand training
have yet to be fully exploited, leading to an emerging direction of research. This book helps readers



to understand the idea of business education and education governance in a digital age. It is of
interest to practitioners, administrators, researchers, teachers, teacher educators and students.
  social exchange theory communication: Communication Yearbook 40 Elisia L. Cohen,
2016-05-05 Communication Yearbook 40 completes four decades of publishing state-of-the-discipline
literature reviews and essays. In the final Communication Yearbook volume, editor Elisia L. Cohen
includes chapters representing international and interdisciplinary scholarship, demonstrating the
broad global interests of the International Communication Association. The contents include
summaries of communication research programs that represent the most innovative work currently.
Emphasizing timely disciplinary concerns and enduring theoretical questions, this volume will be
valuable to scholars throughout the communication discipline and beyond.
  social exchange theory communication: Computer-mediated Communication in
Personal Relationships Kevin B. Wright, Lynne M. Webb, 2011 Lynne M. Webb (Ph. D., University
of Oregon) is Professor in Communication at the University of Arkansas. She previously served as a
tenured faculty member at the Universities of Florida and Memphis. Her research examines young
adults' interpersonal communication in romantic and family contexts. Her research appears in over
50 essays published in scholarly journals and edited volumes, including computers in Human
Behavior, Communication Education, Health Communication, and Journal of Family Communication.
--Book Jacket.
  social exchange theory communication: Family Communication Chris Segrin, Jeanne Flora,
2011-10-14 Family Communication carefully examines state-of-the-art research and theories of
family communication and family relationships. In addition to presenting cutting-edge research, it
focuses on classic theories and research findings that have influenced and revolutionized the way
scholars conceptualize family interaction. This text offers a thorough and up-to-date presentation of
scientific research in family communication for both teachers and students of family communication
as well as professionals who work with families. This second edition features: Chapters updated with
the latest research, including over 2000 references. Material on understudied family relationships,
such as extended family relationships and gay and lesbian relationships Recent research on
understudied topics in family communication, including the influence of technology on mate
selection, negotiating work and family stress, single parenting, cohabitation, elder abuse,
forgiveness in marriage, and the links among communication, culture, and mental health. A revised
chapter on parent-child communication, taking a lifespan perspective that helps organize the large
body of research in this area. A new chapter devoted to extended family relationships, with special
focus on grandparent-grandchild relationships, in-law relationships, and adult children and their
parents. An expanded review of family conflict processes, especially in relation to decision making
and power. A companion website provides chapter outlines, exam questions, and PowerPoint slides
for students and instructors. Undergraduate readers should find the information easy to understand,
while advanced readers, such as graduate students and professionals, will find it a useful reference
to classic and contemporary research on family communication and relationships.
  social exchange theory communication: Global Media and Communication Policy P.
Iosifidis, 2011-08-26 Petros Iosifidis addresses an increasingly prominent subject area in the field of
media and communications, and one that has attracted increased attention in areas such as
sociology, economics, political science and law: global media policy and regulation. Specifically, he
considers the wider social, political, economic and technological changes arising from the
globalization of the communications industries and assesses their impact on matters of regulation
and policy. By focusing on the convergence of the communication and media industries, he makes
reference to the paradigmatic shift from a system based on the traditions of public service in
broadcast and telecommunications delivery to one that is demarcated by commercialization,
privatization and competition. In doing so, Iosifidis tackles a key question in the field: to what extent
do new media developments require changes in regulatory philosophy and objectives. It considers
the various possible meanings of the public interest concept in exploring the different regulatory
modes and the interplay between the local and the global in policy-making.



  social exchange theory communication: Elgar Encyclopedia of Corporate Communication
Klement Podnar, 2024-03-14 This comprehensive Encyclopedia captures the intricacies of corporate
communication, offering 87 clear, succinct definitions of important concepts within marketing,
business, organizational communication and public relations followed by critical, literary analyses of
significant research ventures.
  social exchange theory communication: The SAGE Encyclopedia of Communication Research
Methods Mike Allen, 2017-04-11 Communication research is evolving and changing in a world of
online journals, open-access, and new ways of obtaining data and conducting experiments via the
Internet. Although there are generic encyclopedias describing basic social science research
methodologies in general, until now there has been no comprehensive A-to-Z reference work
exploring methods specific to communication and media studies. Our entries, authored by key
figures in the field, focus on special considerations when applied specifically to communication
research, accompanied by engaging examples from the literature of communication, journalism, and
media studies. Entries cover every step of the research process, from the creative development of
research topics and questions to literature reviews, selection of best methods (whether quantitative,
qualitative, or mixed) for analyzing research results and publishing research findings, whether in
traditional media or via new media outlets. In addition to expected entries covering the basics of
theories and methods traditionally used in communication research, other entries discuss important
trends influencing the future of that research, including contemporary practical issues students will
face in communication professions, the influences of globalization on research, use of new recording
technologies in fieldwork, and the challenges and opportunities related to studying online
multi-media environments. Email, texting, cellphone video, and blogging are shown not only as
topics of research but also as means of collecting and analyzing data. Still other entries delve into
considerations of accountability, copyright, confidentiality, data ownership and security, privacy,
and other aspects of conducting an ethical research program. Features: 652 signed entries are
contained in an authoritative work spanning four volumes available in choice of electronic or print
formats. Although organized A-to-Z, front matter includes a Reader’s Guide grouping entries
thematically to help students interested in a specific aspect of communication research to more
easily locate directly related entries. Back matter includes a Chronology of the development of the
field of communication research; a Resource Guide to classic books, journals, and associations; a
Glossary introducing the terminology of the field; and a detailed Index. Entries conclude with
References/Further Readings and Cross-References to related entries to guide students further in
their research journeys. The Index, Reader’s Guide themes, and Cross-References combine to
provide robust search-and-browse in the e-version.
  social exchange theory communication: The New Handbook of Organizational
Communication Fredric M. Jablin, Linda L. Putnam, 2001 Praise for the First Edition: `[I]
recommend this book to anyone who is seriously interested in organizational communication.... It is
a unique and outstanding work.... Researchers in the area will find this work extremely pertinent to
their activities′ - Journal of Applied Systems Analysis The Handbook of Organizational
Communication, like the original, is a landmark in the field of organizational communication. The
handbook provides a more up-to-date analysis of the latest advances in this exciting field. It assists
in establishing a clear identity of this discipline that has grown tremendously over the latter part of
the century. The contributors, pioneers in the field, provide a more multidisciplinary perspective
drawing equally from the fields of organizational behaviour, management studies and
communication. An essential resource for researchers, teachers, professionals, and advanced
students in organizational communication, management, organizational behaviour, and
organizational studies this handbook provides: § An historial overview of organizational
communication as a discipline § More than half the chapters explore topics not included in the
original handbook § Part 1 examines methodological issues as well as theoretical ones, including
quantitative and qualitative research methods and language/discourse analysis. § Each chapter not
only reviews and updates research in its respective area but also included discussions of research



and theory from around the world.
  social exchange theory communication: Communication in a Civil Society Shelley D.
Lane, Ruth Anna Abigail, John Casey Gooch, 2024-03-06 Using the concept of “civility” as the major
theme, this fully updated second edition offers a unique and alternative way to teach and learn about
communication. The book brings together discrete areas that explore the fundamentals of
communication and intrapersonal communication, interpersonal communication, small group
communication, and public speaking. Every chapter includes theories, concepts, and examples that
allow students to use civil and ethical communication skills in their personal relationships, in
collaboration with colleagues, and in giving public speeches and professional presentations. This
new edition highlights advances in and concepts related to mediated and technology-based
communication, such as chatbots, technostress, and dating apps, and shows how students can
engage in civil face-to-face and mediated interaction. Additionally, each chapter includes a
real-world incident that students are asked to analyze in terms of specific chapter information and
skills related to civility. Communication in a Civil Society is an ideal textbook for Introduction to
Communication, Interpersonal Communication, and Public Speaking courses. Materials for
instructors including PowerPoint slides, a test bank, and an instructor’s manual, are available at
www.routledge.com/9781032513263.
  social exchange theory communication: Interprofessional E-Learning and Collaborative
Work: Practices and Technologies Bromage, Adrian, Clouder, Lynn, Thistlethwaite, Jill, Gordon,
Frances, 2010-06-30 Interprofessionalism, an emerging model and philosophy of multi-disciplinary
and multi-agency working, has in increasingly become an important means of cultivating joint
endeavors across varied and diverse disciplinary and institutional settings. Interprofessional
E-Learning and Collaborative Work: Practices and Technologies is therefore, an important source for
understanding how interprofessionalism can be promoted and enhanced at various levels in learners'
educational experiences, particularly with regard to e-learning and reusable learning objects, given
the potential to cross boundaries of time, location and academic disciplines. This book provides
relevant theoretical frameworks and the latest case driven research findings to improve
understanding of interprofessional possibilities through e-learning at the level of universities,
networks and organizations, teams and work groups, information systems and at the level of
individuals as actors in the networked environments.
  social exchange theory communication: Leader-Member Exchange and Organizational
Communication Leah M. Omilion-Hodges, Jennifer K. Ptacek, 2021-04-14 It is hard to overstate the
importance of the leader-member exchange relationship. Employees who share a high-quality
relationship with their leader are more likely to earn a higher salary, climb the ranks more quickly,
and report higher life satisfaction levels than their peers who have a less copasetic leader-member
relationship. While Leader-Member Exchange Theory (LMX) research addresses the impact that the
leader-member relationship has on the individual employee experience, much of this scholarship
overlooks or obscures the vital role that communication plays in the development and maintenance
of workgroup relationships. Much of extant literature also glosses over the role that communication
plays in workgroup collaboration. Using a communicative lens, this text illustrates the complex
theoretical underpinnings of LMX theory, such as the importance of social interaction and
relationship building and maintenance necessary to achieve organizational goals. We explore how an
employee’s relationship with their leader also shapes their peer relationships and their overall
standing within their workgroup. Further, the text examines the potential dark side of LMX theory,
such as the tendency towards demographic and trait and state similarity. Employing a
communicative perspective emphasizes the extent of position and personal power both leaders and
members have in engineering the quality of the relationship they desire. Integrating and applying
once disparate lines of academic literature, this book offers employees, students, and
teacher-scholars pragmatic yet research-based insights into developing and maintaining successful,
healthy workplace relationships.
  social exchange theory communication: The International Encyclopedia of Communication



Theory and Philosophy, 4 Volume Set Klaus Bruhn Jensen, Robert T. Craig, Jefferson D. Pooley, Eric
W. Rothenbuhler, 2016-10-31 The International Encyclopedia of Communication Theory and
Philosophy is the definitive single-source reference work on the subject, with state-of-the-art and
in-depth scholarly reflection on key issues from leading international experts. It is available both
online and in print. A state-of-the-art and in-depth scholarly reflection on the key issues raised by
communication, covering the history, systematics, and practical potential of communication theory
Articles by leading experts offer an unprecedented level of accuracy and balance Provides
comprehensive, clear entries which are both cross-national and cross-disciplinary in nature The
Encyclopedia presents a truly international perspective with authors and positions representing not
just Europe and North America, but also Latin America and Asia Published both online and in print
Part of The Wiley Blackwell-ICA International Encyclopedias of Communication series, published in
conjunction with the International Communication Association. Online version available at
www.wileyicaencyclopedia.com
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