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Basic Marketing by Perreault 17th Edition: A Comprehensive Guide to Modern
Marketing Principles

basic marketing by perreault 17th edition stands as a cornerstone resource
for students, educators, and marketing professionals eager to grasp the
fundamentals of marketing in today’s dynamic business environment. This
edition builds upon a legacy of clarity and practical insight, offering
readers a fresh perspective on marketing strategies, consumer behavior, and
the ever-evolving marketplace. Whether you are new to marketing or brushing
up on essential concepts, Perreault’s 17th edition delivers an engaging,
accessible, and thoroughly updated approach that resonates with the
contemporary landscape.

Understanding the Core of Basic Marketing by
Perreault 17th Edition

At its heart, basic marketing by Perreault 17th edition emphasizes the
importance of customer value and satisfaction as the foundation of successful
marketing. Unlike some texts that dive straight into complex theories, this
book starts with the essentials — what marketing truly means, why it matters,
and how businesses can create meaningful connections with their audiences.

Defining Marketing in a Modern Context

Perreault’s 17th edition defines marketing as a social and managerial process
through which individuals and groups obtain what they need and want by
creating, offering, and exchanging products of value with others. This
definition highlights two crucial points:

- Marketing is fundamentally about exchange and relationships.
- It extends beyond just selling or advertising products.

This approach helps readers appreciate marketing as a broad discipline that
touches on branding, customer experience, market research, and strategic
planning.

Key Marketing Concepts Highlighted

The book carefully introduces several foundational concepts that serve as



pillars throughout the text:

- **Needs, Wants, and Demands:** Understanding the difference between basic
human needs, culturally influenced wants, and the purchasing power that turns
wants into demands.
- **Market Offerings:** Beyond physical products, this includes services,
ideas, and experiences.
- **Value and Satisfaction:** How customers perceive value and the role
satisfaction plays in repeat business.
- **Exchanges and Relationships:** The importance of building long-term
customer relationships rather than focusing solely on single transactions.

These concepts are woven seamlessly into the chapters, ensuring readers not
only memorize definitions but also comprehend their real-world applications.

Exploring the Marketing Mix through Perreault’s
Lens

One of the highlights of basic marketing by Perreault 17th edition is its
clear explanation of the marketing mix, often referred to as the 4 Ps:
Product, Price, Place, and Promotion. This framework is essential for
crafting effective marketing strategies.

Product Strategy and Development

Perreault dives into product management with a focus on how companies develop
offerings that meet customer needs. He discusses product life cycles, product
differentiation, and branding strategies that help businesses stand out in
competitive markets.

Pricing Techniques That Reflect Value

Pricing is more than just setting a number; it’s about understanding consumer
psychology, cost structures, and competitor pricing. The 17th edition
examines various pricing methods, such as penetration pricing, skimming, and
psychological pricing, providing readers with tools to develop pricing
strategies that align with overall marketing goals.

Place: Distribution Channels and Logistics

The book goes beyond the traditional view of “place” by covering the
complexity of distribution channels, supply chain management, and the rise of



e-commerce. This section offers insights into how businesses ensure their
products reach customers efficiently and conveniently.

Promotion: Communicating the Value

Promotion encompasses advertising, sales promotion, public relations, and
personal selling. Perreault’s text breaks down each component with examples
and case studies, illustrating how companies craft compelling messages that
resonate with target audiences.

Incorporating Contemporary Trends and Digital
Marketing

One of the reasons basic marketing by Perreault 17th edition remains relevant
is its integration of digital marketing concepts and modern trends that shape
today’s marketplace.

Embracing Digital Transformation

With the rise of social media, search engine marketing, and content
marketing, the book provides a forward-looking perspective on how digital
tools amplify traditional marketing efforts. It explains:

- The importance of online customer engagement.
- How data analytics drives personalized marketing.
- The role of mobile marketing in reaching consumers anytime, anywhere.

Sustainability and Ethical Marketing Practices

Perreault also addresses the growing consumer demand for socially responsible
and environmentally friendly business practices. This edition encourages
marketers to consider ethics and sustainability as integral to their
strategies, highlighting companies that have successfully integrated these
values.

Using Basic Marketing by Perreault 17th Edition
in Academic and Professional Settings

Whether you are a student tackling an introductory marketing course or a
professional seeking to refresh your knowledge, this edition offers several



advantages.

Clear Structure and Engaging Content

The text is organized logically, starting from foundational concepts and
building toward complex applications. Each chapter includes real-world
examples, case studies, and review questions that reinforce learning and
encourage critical thinking.

Practical Tips for Applying Marketing Concepts

Perreault doesn’t just present theory; he provides actionable advice, such
as:

- How to conduct effective market research.
- Techniques for segmenting and targeting markets.
- Strategies for positioning products to create a competitive advantage.

These practical insights help readers translate knowledge into practice,
enhancing both academic understanding and workplace effectiveness.

Supportive Learning Resources

Alongside the textbook, instructors and students often have access to
supplementary materials like flashcards, quizzes, and interactive modules
that deepen comprehension and retention.

The Impact of Basic Marketing by Perreault 17th
Edition on Marketing Education

Over the years, Perreault’s marketing texts have shaped the way marketing is
taught by balancing academic rigor with approachable language. The 17th
edition continues this tradition by:

- Incorporating the latest research and industry developments.
- Reflecting changing consumer behaviors and technological advancements.
- Offering a global perspective that prepares readers for marketing in
diverse environments.

This makes it an indispensable tool for anyone looking to build a strong
foundation in marketing principles.



For those ready to dive into the world of marketing or refresh their
understanding with up-to-date insights, basic marketing by Perreault 17th
edition provides a comprehensive and engaging path forward. Its blend of
theory, practical examples, and emphasis on customer-centric strategies makes
it a valuable asset in mastering the art and science of marketing today.

Frequently Asked Questions

What is the main focus of 'Basic Marketing' by
Perreault, 17th edition?
The main focus of 'Basic Marketing' by Perreault, 17th edition, is to
introduce fundamental marketing concepts, strategies, and practices to
students and beginners, emphasizing real-world applications and current
market trends.

How does the 17th edition of 'Basic Marketing'
address digital marketing?
The 17th edition includes updated content on digital marketing, covering
topics such as social media marketing, online consumer behavior, and digital
advertising strategies to reflect the evolving digital landscape.

What are the key components of the marketing mix
discussed in Perreault’s 17th edition?
The key components of the marketing mix discussed are the 4 Ps: Product,
Price, Place, and Promotion, highlighting how businesses can use these
elements to meet customer needs effectively.

Does 'Basic Marketing' 17th edition include case
studies or real-world examples?
Yes, the 17th edition incorporates numerous case studies and real-world
examples to help students understand the practical application of marketing
theories and concepts.

How is consumer behavior covered in 'Basic
Marketing' by Perreault?
Consumer behavior is explored in detail, focusing on how consumers make
purchasing decisions, the psychological and social factors influencing them,
and how marketers can use this knowledge to target customers.



What updates were made in the 17th edition compared
to previous editions?
The 17th edition features updated content reflecting current market trends,
enhanced coverage of digital marketing, sustainability, ethical marketing
practices, and more contemporary examples and case studies.

Is 'Basic Marketing' by Perreault suitable for
beginners?
Yes, the book is designed for beginners and students new to marketing,
providing clear explanations, foundational concepts, and step-by-step
approaches to understanding marketing principles.

How does the book explain the role of marketing
research?
The book explains marketing research as a critical process for gathering,
analyzing, and interpreting data to make informed marketing decisions and
better understand customer needs and market opportunities.

Are ethical considerations in marketing discussed in
the 17th edition?
Yes, ethical marketing is addressed, emphasizing the importance of honesty,
fairness, and social responsibility in marketing practices to build trust and
maintain a positive brand reputation.

Does 'Basic Marketing' by Perreault cover
international marketing concepts?
The book includes sections on international marketing, discussing challenges
and strategies for entering global markets, cultural considerations, and
adapting marketing plans for different countries.

Additional Resources
**Exploring "Basic Marketing" by Perreault 17th Edition: A Comprehensive
Review**

basic marketing by perreault 17th edition stands as a pivotal resource in the
field of marketing education, widely recognized for its thorough approach to
fundamental marketing concepts. This edition continues Perreault’s tradition
of blending theory with practical application, offering students and
professionals alike a clear framework for understanding the rapidly evolving
marketing landscape. In this review, we delve into the core aspects of the



17th edition, examining its structure, features, and relevance in today’s
dynamic business environment.

In-depth Analysis of Basic Marketing by
Perreault 17th Edition

The 17th edition of Basic Marketing by Perreault builds upon the solid
foundation laid by previous editions, enriching its content with updated case
studies, contemporary examples, and digital marketing insights. Unlike
earlier versions, this edition emphasizes the integration of technology and
consumer behavior trends, essential for comprehending modern marketing
strategies.

At its core, the textbook is designed to provide a balanced combination of
marketing theory and real-world application. It addresses key principles such
as market segmentation, targeting, positioning, and the marketing mix — often
referred to as the 4 Ps (Product, Price, Place, and Promotion). The content
is crafted to appeal not only to marketing students but also to entrepreneurs
and professionals seeking a refresher on marketing basics.

Comprehensive Coverage of Marketing Fundamentals

One of the strengths of Basic Marketing by Perreault 17th edition lies in its
comprehensive coverage of fundamental marketing topics. The book
systematically breaks down complex concepts into digestible sections, making
it accessible to readers with varying levels of prior knowledge.

Key topics include:

Consumer Behavior: The edition offers an updated look at buying
patterns, psychological influences, and decision-making processes,
incorporating recent studies and technological impacts such as mobile
commerce.

Market Research: Perreault emphasizes the importance of data-driven
decision-making, detailing contemporary tools and methodologies that
marketers use to gather and analyze consumer data.

Marketing Strategy: The book outlines approaches for developing
effective strategies, including SWOT analysis, competitive positioning,
and value proposition formulation.

Digital and Social Media Marketing: Reflecting the growing significance
of online platforms, this edition introduces readers to digital
marketing channels, social media engagement, and content marketing



trends.

Each chapter is complemented by case studies and real-life examples that
illustrate the practical application of these concepts, which enhances the
reader's ability to translate theory into practice effectively.

Pedagogical Features and Learning Tools

Basic Marketing by Perreault 17th edition is designed with an educational
focus, incorporating several features that facilitate learning and retention:

Chapter Summaries and Key Terms: These provide quick recaps and1.
highlight essential vocabulary, aiding in review and comprehension.

Discussion Questions and Exercises: Critical thinking is encouraged2.
through questions that challenge readers to analyze and apply marketing
principles.

Visual Aids: Charts, graphs, and infographics accompany textual content3.
to clarify complex data and concepts visually.

Online Resources: Many editions come with supplementary digital4.
materials such as quizzes, videos, and interactive modules to enhance
engagement.

These instructional supports make the textbook a versatile tool for both
classroom instruction and self-study.

Comparative Perspective: How Does the 17th
Edition Stand Out?

When compared to other marketing textbooks, the 17th edition of Basic
Marketing by Perreault offers a distinct balance between foundational
knowledge and current market realities. Unlike more specialized marketing
texts that dive deeply into niche areas such as branding or international
marketing, Perreault’s book maintains a broad scope to cater to an
introductory audience.

Additionally, its integration of digital marketing concepts distinguishes it
from older editions and some competitors that may still treat digital
marketing as a peripheral topic. This inclusion reflects the necessity for
marketers to adapt to the digital-first consumer environment.



Strengths and Potential Limitations

Strengths:

Clear, structured presentation of marketing fundamentals.

Incorporation of up-to-date examples and digital marketing trends.

Strong emphasis on practical application through case studies.

Accessible language suitable for beginners.

Potential Limitations:

May not provide in-depth coverage for advanced marketing topics.

Some readers might prefer more international marketing
perspectives, which are limited.

The textbook’s comprehensive scope may feel overwhelming for
readers seeking highly focused content.

Overall, these points suggest that Basic Marketing by Perreault 17th edition
is particularly well-suited for foundational courses and individuals new to
marketing rather than experts seeking niche or advanced material.

Relevance in the Contemporary Marketing
Education Landscape

The continuous evolution of consumer markets and technology demands that
marketing textbooks stay current. Basic Marketing by Perreault 17th edition
meets this demand by updating its content to reflect recent shifts in
consumer behavior and marketing technology. The inclusion of topics such as
influencer marketing, data analytics, and omni-channel strategies
demonstrates the book’s responsiveness to industry trends.

Moreover, its pedagogical design aligns with modern educational methodologies
that favor interactive learning and critical thinking. This aspect enhances
its utility not only in traditional academic settings but also in online and
blended learning environments.



Implications for Students and Marketing
Professionals

For students, this edition provides a solid foundation that prepares them for
more advanced marketing studies or entry-level marketing roles. The practical
orientation of the book equips learners with skills that are immediately
applicable in internships and early career positions.

Marketing professionals seeking to update their knowledge on basic marketing
principles and emerging digital trends may also find value in this resource.
While it does not replace specialized training or advanced certifications, it
serves as a comprehensive refresher that contextualizes fundamental marketing
concepts within the modern digital economy.

Basic marketing by Perreault 17th edition successfully bridges the gap
between traditional marketing education and contemporary practice. Its
balanced content, practical examples, and accessible format ensure its place
as a valuable resource for a wide audience interested in mastering the
essentials of marketing in an evolving business world.
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  basic marketing by perreault 17th edition: Music Business Handbook and Career Guide
David Baskerville, Tim Baskerville, 2010 The Ninth Edition of the Music Business Handbook and
Career Guide maintains the tradition of this classic text as the most comprehensive, up-to-date guide
to the music industry and includes: • greater coverage of digital technology and its implications for
the music industry, including digital downloads, changing production technologies, marketing via
social networking, and new distribution channels • new business models and their implications,
including the topics of internet outlets, the independent musician, the evolving role of producers,
and satellite and internet radio • additional and updated information on careers, especially in
context of a changing business environment The breadth of coverage that this book offers is unlike
any resource available, which is why the Music Business Handbook is the best-selling text for any
course dealing with the music industry.
  basic marketing by perreault 17th edition: Professional Selling Mohamed B. Mansour,
Wesley J. Johnston, 2018-06-14 Professional Selling: Types, Approaches and Management is an
essential guide that covers the role of professional selling as part of an organization’s integrated
marketing system. It presents, in detail, the various types of professional selling functions as well as
the process of presenting a product to a customer and closing a sale. It describes how a professional
salesperson should follow up after a sale in order to maintain customer satisfaction and develop a
long-term relationship. This professional reference goes global, too, by discussing sales and
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negotiation activities in different cultures. The book does more than discuss the steps of selling; it
also includes comprehensive information about what it takes to manage key accounts as well as
salespeople, especially recruitment, training, compensation, and evaluation. It features exercises,
cases, and role-playing to achieve its objectives. Salespeople and managers alike will benefit from
the knowledge and guidance provided in Professional Selling: Types, Approaches and Management.
  basic marketing by perreault 17th edition: Crm in Action Dr. Ken K. Wong, 2011-01-27
Written in Dr. Wongs vivid and interesting style, and furnished with real-life examples from Canada,
this book helps marketers to generate greater customer value by making good use of market
segmentation, product differentiation, and customer retention strategies. Advance Praise for CRM in
Action This book helped me a lot in figuring out how to attract the right customers who can see real
value in our healthcare services and retain them. It is a lot of planning and thinking behind this
seemingly simple task, and this book guides you all the way with simple language and a lot of
illustrative examples. Ekaterina Leonova, Sweden Readers will gather from Dr Wongs experience
after reading the book because he reveals common traps and pitfalls, and gives advice on self-check
questions on how to overcome them or bypass them altogether. This book should give you an
excellent start in your CRM initiative. Hoo Chee Wai, Singapore
  basic marketing by perreault 17th edition: Approved Marketing Plans for New Products and
Services Dr. Ken K. Wong, 2010-11-24 This book provides students of marketing with everything
they need to understand and prepare a comprehensive marketing plan. Written in Dr. Wongs vivid
and interesting style, and furnished with examples for new products and services, this book helps
students to demystify the ingredients of an approved marketing plan. Advance Praise for Approved
Marketing Plans for New Products and Services Dr. Ken Wongs latest work exemplifies the
unassuming and straightforward style he is so famous for. Ken has obviously worked very hard to
make things easy for the reader. The work is a step-by-step, logical, detailed and multi-faceted
approach to writing the all-important Marketing plan. Maurice Williams, PMC, Former Chief
Marketing Officer, SingPost, Singapore This book helps people to prepare the blueprint of a
marketing plan. I learnt a lot from this book and this is a must read for anyone who wants to
successfully plan for marketing their products or services. Thanks Professor Ken Wong for bringing
out such an excellent textbook. Rajen Kumar Shah, Chartered Accountant, DISA, Aditya Birla Group,
India
  basic marketing by perreault 17th edition: Basic Marketing William D Perreault Jr, Edmund
Jerome McCarthy, 2010-02 Basic Marketing 17e builds on the foundation pillars of previous editions
– the four Ps framework, managerial orientation, and strategy planning focus. The Perreault
franchise was the pioneer of the four Ps in the introductory marketing course. The unifying focus of
Basic Marketing has always been on how to make the marketing decisions that a manager must
make in deciding what customers to focus on and how best to meet their needs. Over many editions
there has been constant change in marketing management and the marketing environment. Some of
the changes have been dramatic, and others have been subtle. As a result, the authors have made
ongoing changes to the text to reflect marketing’s best practices and ideas. Throughout all of these
changes, Basic Marketing and the supporting materials that accompany it have been more widely
used than any other teaching materials for introductory marketing. Consistent with our belief in
continuous quality improvement, this edition has been critically revised, updated, and rewritten to
reflect new concepts, new examples, and recent best practices. This edition extends the strategy
planning approach, integrating concepts tightly with the marketing strategy planning model.
  basic marketing by perreault 17th edition: STRATEGI PEMASARAN I Made Darsana, Suci
Rahmadani, Erni Salijah, Ahmad Yasir Akbar, Khoirun Nisa Bahri, Nani Hamdani Amir, S. Hikmah
Jamil, Hotden Leonardo Nainggolan, Samuel PD Anantadjaya, Arif Nugroho, 2023-08-28 Buku
Strategi Pemasaran ini disusun oleh para akademisi dan praktisi dalam bentuk buku kolaborasi.
Walaupun jauh dari kesempurnaan, tetapi kami mengharapkan buku ini dapat dijadikan referensi
atau bacaan serta rujukan bagi akademisi ataupun para profesional mengenal Strategi Pemasaran.
Sistematika penulisan buku ini diuraikan dalam sepuluh bab yang memuat tentang pengantar



strategi pemasaran, kajian teori strategi pemasaran, analisis lingkungan pemasaran, segmentasi
pasar targeting, analisis persaingan dan posisi pasar, penetapan harga dan strategi penetapan
harga, strategi distribusi dan saluran pemasaran, strategi pemasaran berkelanjutan dan tanggung
jawab social, strategi pemasaran generasi milenial, strategi retensi pelanggan dan pemasaran
berbasis pelanggan.
  basic marketing by perreault 17th edition: PRINCIPLES OF MARKETING (For 2nd Semester
Students under Gauhati University) DR. RAJU SUBBA, DR. PORAG PACHANI, 2025-04-12 Marketing
is an essential function of any business, bridging the gap between products and consumers. In
today’s dynamic business environment, understanding the principles of marketing is crucial for
students aspiring to build careers in commerce and management. The National Education Policy
(NEP) 2020 emphasizes a multidisciplinary and practical approach to learning, encouraging students
to develop analytical and decision-making skills in real-world business scenarios. Keeping this in
mind, Principles of Marketing has been designed to cater to the academic needs of B.Com 2nd
Semester students of Gauhati University while aligning with the latest developments in marketing
strategies and practices. This book provides a comprehensive yet simplified approach to the
fundamental concepts of marketing, ensuring clarity and application-oriented learning. The content
is structured into five well-defined units covering key aspects of marketing: Unit I: Introduction This
unit lays the foundation for marketing by exploring its nature, scope, and importance. It traces the
evolution of marketing and differentiates it from selling. Additionally, it introduces the marketing
mix and examines the marketing environment, discussing its various components, including
economic, demographic, technological, natural, socio-cultural, and legal factors. Unit II: Consumer
Behaviour A marketer’s success largely depends on understanding consumer behavior. This unit
explains the nature and importance of consumer behavior, the buying decision process, and the
various factors that influence consumer choices. It further explores market segmentation, targeting,
and positioning (STP) and distinguishes between product differentiation and market segmentation.
Unit III: Product This unit focuses on product concepts and classifications, along with the
importance of product mix, branding, packaging, and labeling. It also discusses product-support
services, the product life cycle, and the new product development process. The consumer adoption
process is explained to provide insights into how consumers accept and use new products. Unit IV:
Pricing and Distribution Pricing is a crucial aspect of marketing strategy. This unit delves into the
significance of pricing, factors affecting price determination, and various pricing policies and
strategies. It also covers distribution channels, their types, functions, and factors affecting their
selection. Special attention is given to wholesaling, retailing, e-tailing, and physical distribution.
Unit V: Promotion and Recent Developments in Marketing This unit discusses the nature and
importance of promotion, the communication process, and the different types of promotion,
including advertising, personal selling, public relations, and sales promotion. It also examines the
promotion mix and the factors affecting promotional decisions. Additionally, this unit introduces
students to emerging trends in marketing, such as social marketing, online marketing, direct
marketing, services marketing, green marketing, rural marketing, and consumerism. Throughout the
book, efforts have been made to present the concepts in a structured and student-friendly manner.
The book includes real-life examples, case studies, and self-assessment questions to encourage
critical thinking and practical application of marketing concepts. This book is expected to serve as a
valuable resource for students, educators, and aspiring marketers. We hope it fosters a deeper
understanding of marketing principles and equips students with the knowledge required to navigate
the ever-evolving marketing landscape.
  basic marketing by perreault 17th edition: Marketing Higher Education Paul Sergius Koku,
2022-07-15 This book provides a comprehensive and accessible guide to marketing Higher
Education institutions, discussing how universities are service providers and how education is a
service, both of which need to be defined and marketed together. Unlike the current offering
available on the subject, this book provides a uniquely applied approach, linking the theory of
marketing practice to the Higher Education sector through real life case studies and examples. Each



topic is covered in depth, including marketing segmentation, pricing, location, brand management,
internationalization, and expansion. Overarchingly, the book considers how to develop and promote
the university as a product and as a brand. Two case studies from real life universities in a broad
range of locations are provided at the end of each chapter, alongside questions to aid understanding
and application. Holistic and practical, Marketing Higher Education is an ideal guide for academics
and students studying services marketing, Higher Education management and leadership, and
marketing in the public sector. It will also be an invaluable resource for professionals working in
Higher Education administration looking to develop their skills and understanding of marketing and
brand building.
  basic marketing by perreault 17th edition: Buku Ajar Manajemen Pemasaran Aston
Pakpahan, Noorjaya Nahan, 2024-10-01 Buku Ajar Manajemen Pemasaran merupakan panduan
lengkap untuk memahami konsep, strategi, dan praktik pemasaran dalam dunia bisnis yang dinamis.
Buku ini membahas berbagai aspek penting manajemen pemasaran, mulai dari pengenalan konsep
dasar pemasaran, analisis lingkungan pemasaran, perilaku konsumen, hingga segmentasi pasar dan
penargetan yang efektif. Dalam buku ini, pembaca akan menemukan penjelasan mendalam tentang
bagaimana mengembangkan bauran pemasaran yang optimal melalui manajemen produk, harga,
distribusi, dan promosi. Selain itu, buku ini juga mengkaji tren terkini dalam pemasaran digital,
pemasaran jasa, dan pendekatan berorientasi pelanggan. Setiap bab dilengkapi dengan studi kasus
dan contoh nyata dari perusahaan-perusahaan yang berhasil menerapkan strategi pemasaran
inovatif. Buku ini ditujukan bagi para pelajar, praktisi pemasaran, dan profesional yang ingin
memperdalam pemahaman tentang manajemen pemasaran, serta mempersiapkan mereka
menghadapi tantangan pemasaran di era persaingan modern.
  basic marketing by perreault 17th edition: 兩岸經濟架構協議(ECFA)的政策行銷分析 劉建廷, 2014-04-12 《兩岸經濟
架構協議(ECFA)的政策行銷分析》 在資訊傳遞迅速的現代社會中，政府施政的「政策行銷」面格外重要，甚且凌駕於「政策」的優劣或「效能」之上。因為即使是一良善的政策，若不善於
「行銷」，將可能會導致政策缺乏民意的支持而胎死腹中，乃至選舉失利，喪失了執政的機會。另一方面，隨著台灣民眾的民主素養日漸提升，政府與人民之間的關係逐漸由以往的主從關係，轉
變為生產者與消費者的服務關係，政府官員將公共服務與政策內容當成商品行銷，以得到社會大眾的認同。就此而言，兩岸經濟架構協議（ECFA）的制定正是一個政府將自身政策當成商品行
銷的過程。本書試圖探討政府如何有效運用各種資源，針對ECFA進行政策行銷，以順利推動此項重大公共政策，並形成新思維，建構出多元的政策行銷模式。 本書特色 隨著時代改變，兩
岸在社會、文化、政治更替中，彼此相互交流，兩岸經濟協商管道成為重要窗口。臺灣社會環境民眾的民主素養日漸提升，對於公家機關需求越來約多元化，人民具有高遠見識，極有助於國力提
升。本書以有系統的方式探討政府的公共政策行銷，透過行銷、社會行銷、公部門行銷以及政策行銷概念的介紹，雖論階段性兩岸磋商，但對民情智力之彙增，確是永續經營的聯絡高崗。
  basic marketing by perreault 17th edition: Manajemen Pemasaran Modern Anzu Elvia
Zahara, Loso Judijanto, Apriyanto Apriyanto, Muzayyanah Yuliasih, Anton Susilo, 2025-02-24 Buku
“Manajemen Pemasaran Modern” membahas konsep, strategi, dan implementasi pemasaran dalam
dunia bisnis yang dinamis. Dimulai dengan definisi dan sejarah perkembangan pemasaran, buku ini
mengupas bagaimana pemasaran berevolusi dari pendekatan tradisional ke era digital. Peran
pemasaran dalam organisasi juga dibahas secara mendalam, termasuk bagaimana strategi
pemasaran dapat meningkatkan daya saing bisnis. Analisis SWOT membantu perusahaan memahami
kekuatan, kelemahan, peluang, dan ancaman dalam lingkungan bisnis. Selain itu, konsep STP
(Segmentasi, Targeting, Positioning) dijelaskan untuk membantu bisnis menentukan pasar sasaran
yang tepat dan membangun positioning yang kuat. Bagian lain dari buku ini membahas bauran
pemasaran (4P/7P), termasuk produk, harga, distribusi, dan promosi, serta tambahan elemen seperti
orang, proses, dan bukti fisik dalam pemasaran jasa. Buku ini juga mengulas tren pemasaran digital,
strategi branding, serta contoh studi kasus dari berbagai industri. Dengan pendekatan praktis dan
teori yang kuat, buku ini menjadi referensi penting bagi mahasiswa, akademisi, dan praktisi bisnis.
  basic marketing by perreault 17th edition: Direct, Digital & Data-Driven Marketing Lisa
Spiller, 2020-01-09 In this latest edition of her classic text, Lisa Spiller takes an insightful, in-depth
look at contemporary marketing concepts, tactics, and techniques and the dynamic innovations that
continue to drive and shape this multi-faceted, multi-dimensional field. Direct, Digital, and
Data-Driven Marketing recognizes the growth of the various digital formats as the newest
interactive channels for conducting modern marketing. But it does not overlook the traditional
principles of direct marketing still relevant today. This book examines the field both as it once was
and as it is evolving. With plenty of learning features online resources, the Fifth Edition provides an



engaging journey, which will leave any marketing student with a thorough knowledge of how all
kinds of businesses manage regular communication with their customer base and target
demographic.
  basic marketing by perreault 17th edition: Implikasi Pemasaran Dalam Kinerja Usaha
Nel Arianty, S.E., M.M., 2024-03-02 Didalam buku ini akan banyak disuguhkan pemahaman serta
pengetahuan tentang manajemen pemasaran serta pengetahuan tentang manajemen pemasaran.
  basic marketing by perreault 17th edition: Brand Resilience Jonathan R. Copulsky,
2025-04-16 As the recent Tiger Woods scandal illustrates, brand reputation is more precarious than
ever before. True and false information spreads like wildfire in the vast and interconnected social
media landscape and even the most venerable brands can be leveled in a flash—by disgruntled
customers, competing companies, even internal sources. Here, veteran marketing executive
Jonathan Copulsky shows companies and individuals how to play brand defense in the twenty-first
century. Five Signs that You Need to Pay More Attention to the Possibility of Brand Sabotage: A
group of uniformed employees posts embarrassing YouTube videos, in which they display
unprofessional attitudes towards their work. One of your senior executives publicly blames a
supplier for product defects, even though they predate your relationship with the supplier. Your
competitor's ads trumpet their solution to the performance problems associated with your most
recent product. A customer unhappy with changes made to your product design launches a
Facebook group, which attracts 5,000 fans. Your outsource partner is prominently featured in
numerous blogs and websites describing allegations of worker mistreatment and workplace safety
hazards.
  basic marketing by perreault 17th edition: Financial Strategies in Competitive Markets
Hasan Dinçer, Serhat Yüksel, 2021-04-13 As globalization continues to rapidly evolve, economic
borders between countries have practically disappeared. One effect is that nowadays companies can
access new markets by investing in other countries. This offers an important advantage especially
for international and large-scale companies. However, one result is the increased market
competition. Small-scale local firms and SMEs have to compete with international firms and
corporations that have significantly more resources. This competitive environment jeopardizes the
sustainability of the smaller companies, which often are driven out of business by the more powerful
global players. This book discusses financial strategies for small and middle size companies to
increase their competitiveness in the global markets.
  basic marketing by perreault 17th edition: BASIC MARKETING William D. Perreault,
Joseph Cannon, E. Jerome McCarthy, 2008-10-16 Basic Marketing 17e builds on the foundation
pillars of previous editions – the four Ps framework, managerial orientation, and strategy planning
focus. The Perreault franchise was the pioneer of the four Ps in the introductory marketing course.
The unifying focus of Basic Marketing has always been on how to make the marketing decisions that
a manager must make in deciding what customers to focus on and how best to meet their needs.
Over many editions there has been constant change in marketing management and the marketing
environment. Some of the changes have been dramatic, and others have been subtle. As a result, the
authors have made ongoing changes to the text to reflect marketing’s best practices and ideas.
Throughout all of these changes, Basic Marketing and the supporting materials that accompany it
have been more widely used than any other teaching materials for introductory marketing.
Consistent with our belief in continuous quality improvement, this edition has been critically revised,
updated, and rewritten to reflect new concepts, new examples, and recent “best practices.” This
edition extends the strategy planning approach, integrating concepts tightly with the marketing
strategy planning model.
  basic marketing by perreault 17th edition: Pazarlama İlkeleri Doç. Dr. Nihat Kamil Anıl,
Prof. Dr. Gülnur Eti İçli, 2022-08-08 Pazarlama işletme başarısının önemli bir belirleyicisidir.
Pazarlama, sadece işletmelerin yaşamsal öneme sahip bir fonksiyonu değil, aynı zamanda tüketici
olarak hepimizin yaşam tarzını, standartlarını ve tüketim biçimlerini de etkileyen hatta belirleyen
geniş bir çalışma alanıdır. Bugün ihtiyaç hissettiğimiz ürünlere kolaylıkla ulaşabiliyorsak, tam



isteğimize uygun tasarlanan ürünler tek tıkla kapımıza kadar gelebiliyorsa, keyifli vakit geçirdiğimiz
ortamlara, nitelikli hizmetlere sahip olabiliyorsak, bunları pazarlama faaliyetlerine borçlu
olduğumuzu daha iyi biliyoruz. Giderek artan yüksek rekabet ortamı, tüketiciler açısından daha
yüksek değer yaratabilmek için daha nitelikli pazarlama yapmayı zorunlu kılmaktadır. Tıpkı
yaşamlarımız gibi pazarlama faaliyetleri de giderek gelişip çeşitleniyor. 2000’lerin başlarında
işletmelerin gündeminde olmayan elektronik ticaret, dijital pazarlama, arama motoru optimizasyonu,
sosyal medya pazarlama, büyük veri gibi konular bugün faaliyetlerin odak noktalarını oluşturmaya
başladı. Ticari hayat artık müşteri merkezli olmayan bir işletmenin yaşamasına izin vermiyor. Başta
teknoloji olmak üzere tüm çevre unsurlarının yarattığı bu dinamik ve rekabetçi ortamda işletmelerin
hedef kitleleri için değer yaratmaya devam edebilmeleri, büyüme ve kârlılıklarını koruyabilmeleri
daha yüksek standartlarda pazarlama faaliyetleri yürütmelerini zorunlu kılmaktadır. Pazarlamanın
toplumsal yaşamda ve işletmelerimizin başarısında sahip olduğu önem, bu alandaki bilgi ve eğitim
ihtiyaçlarını da artırmakta ve çeşitlendirmektedir. Bu noktada akademiye düşen görev, pazarlama
alanında ihtiyaç duyulan bilgileri üretmek ve bu alanda çalışacak olan profesyonelleri eğiterek
toplumsal yaşamın gelişmesine katkıda bulunmaktır. İşte bu kitap pazarlama eğitimi ile ilgilenen
öğrenci ve akademisyenler için önemli bir boşluğu doldurmaktadır.
  basic marketing by perreault 17th edition: STRATEGI MARKETING Pamuji Gesang Raharjo,
Keni Kaniawati, Reni Dian Octaviani, Luluk Tri Harinie, Sri Herliana, Riska Julianti Ade Lismula,
Bobi Arisandi, Muhammad Iqbal Firdaus, Susriyanti, Intan Widuri Sakti, Nanik Istianingsih, Sigit
Dani Nugroho, Rivaldi Arissaputra, Eka Fais Wahyuli, 2024-12-09 Buku Strategi Marketing ini
disusun oleh para akademisi dan praktisi dalam bentuk buku kolaborasi. Walaupun jauh dari
kesempurnaan, tetapi kami mengharapkan buku ini dapat dijadikan referensi atau bacaan serta
rujukan bagi akademisi ataupun para profesional. Sistematika penulisan buku ini diuraikan dalam
empat belas bab yang memuat tentang pengantar strategi marketing, strategi pemasaran,
segmentasi pasar dan penentuan target, diferensiasi dan pengembangan positioning, pendekatan
ekonomi dan pendekatan identitas dalam management brand, pengembangan produk dan inovasi,
strategi penjualan dan saluran distribusi, harga dan strategi penetapan harga, pemasaran digital
dan media sosial, periklanan dan promosi, public relations dan komunikasi korporat, pemasaran
konten dan strategi optimalisasi seo, kampanye marketing dan program loyalitas pelanggan, trend
dan masa depan strategi marketing.
  basic marketing by perreault 17th edition: Tourism Marketing Alastair M. Morrison,
2022-03-29 Tourism Marketing: In the Age of the Consumer offers a fresh and contemporary
approach as an introductory textbook on tourism marketing. Six major themes along with the
traditional core marketing principles are blended together: Age of the consumer: This book places
the customer at the heart of tourism marketing and not the sector’s promotional apparatus.
Experiences: It highlights the growing consumer interest in the enjoyment of experiences and
experiential marketing. New media: Social media and e-marketing are given emphasis throughout.
Coverage of new media is present in all chapters. Global marketplace: Every chapter adopts a global
outlook and offers international perspectives. Environment and social responsibility: An emphasis is
placed on the sustainability of tourism, including the concepts of ethical tourism and social
responsibility. Events: This book treats events as a major tourism marketing topic and integrates
events within the concept of experiential marketing. Written in an engaging and accessible style,
Tourism Marketing: In the Age of the Consumer is richly illustrated and full of actual case studies
and examples looking at a wide variety of topics such as slum tourism, the sharing economy,
staycations, event bidding, coping with COVID-19, air travel emissions and many more. Four
features add interest and bring greater pedagogical value – Quick Bytes, Case Studies, Industry
Voices and Vignettes. This will be essential reading for all tourism marketing students.
  basic marketing by perreault 17th edition: MANAJEMEN PEMASARAN Novitasari Eviyanti,
S.E., M.Acc., Sunarni, S.E., M.M, Amiruddin Kalbuadi, M.M. , Taufiq Risal, MM , Basyirah, S.E.,
M.M., Nany Librianty S.E., M.MA., Siti Mabrur Rachmah, S.S., M.M., Nor Lailla, S.E., M.M., Widya
Nuriyanti, SE., M.Pd., Rohani Lestari Napitupulu, S.E., M.B.A , Alvianita Gunawan Putri, S.E.,



M.Acc., Ak., CA., CAAT., Prasetyo Harisandi, S,M., M.M. , Dhuha Safria, S,E., M.M., 2023-11-11
Buku ini memberikan gambaran singkat tentang konten buku, menyoroti konsep-konsep utama dan
alat-alat yang dibahas, serta bagaimana ini dapat diterapkan dalam praktek bisnis nyata. Sinopsis
dapat mencakup penjelasan tentang bagaimana buku tersebut menguraikan strategi pemasaran
yang efektif, pengembangan produk, penetapan harga, promosi, dan distribusi. Buku tersebut
mungkin juga mengeksplorasi studi kasus nyata, memberikan wawasan tentang analisis pasar,
perilaku konsumen, dan manajemen merek. Tujuan utama buku tersebut adalah untuk membekali
pembaca dengan pengetahuan dan keterampilan yang diperlukan untuk sukses dalam peran
manajemen pemasaran di berbagai jenis industri.
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