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Starbucks Writing on Cups: The Story Behind Your Personalized Coffee Experience

starbucks writing on cups is something almost every Starbucks customer has encountered. Whether you’re
ordering your usual latte or trying a seasonal special, there’s a good chance a barista will write your name
or your order on your cup. This simple act has become an iconic part of the Starbucks experience, sparking
curiosity and sometimes confusion about why and how it started. Beyond just a practical note for drink
preparation, the writing on Starbucks cups has evolved into a unique form of customer engagement that
adds a personal touch to your daily caffeine fix.

In this article, we’ll explore the fascinating story behind Starbucks writing on cups, the meanings behind
the codes and abbreviations you often see, and what this practice reveals about Starbucks’ approach to
customer service and branding.

Why Does Starbucks Write on Cups?

At first glance, writing on cups might seem like a quirky habit, but it serves several practical and strategic
purposes.

Order Accuracy and Efficiency

One of the primary reasons Starbucks baristas write on cups is to ensure order accuracy. When a customer
places a complex order with specific customizations—like a half-caf, soy milk, extra shot, or a particular
syrup—the barista needs a quick and clear way to communicate the details to the person making the drink.

By writing the order shorthand on the cup, the barista making the beverage can instantly see what goes
into the drink without asking the customer again. This system helps speed up service during busy hours
and reduces mistakes.

Personalized Customer Experience

Over time, writing the customer’s name on the cup has become a hallmark of the Starbucks experience.
When baristas call out your name along with your drink order, it creates a sense of personalization and
connection. It’s a simple but effective way to make customers feel recognized and valued.

This practice also encourages social interaction and community building within Starbucks stores,



contributing to the brand’s welcoming atmosphere.

Decoding the Starbucks Cup Markings

If you’ve ever looked closely at your Starbucks cup, you might notice various abbreviations and markings
beside your name. These aren’t random scribbles—they’re a shorthand language that baristas use to
communicate important information about your order.

Common Abbreviations on Starbucks Cups

Understanding these codes can be quite helpful, especially if you want to customize your drink or are
curious about what goes into your beverage. Here are some typical abbreviations and what they mean:

Size: Short (8 oz), Tall (12 oz), Grande (16 oz), Venti (20 oz for hot drinks, 24 oz for cold drinks), and
Trenta (31 oz for cold drinks only).

Milk Types: WM (Whole Milk), NM (Nonfat Milk), 2% (2% Milk), S (Soy Milk), A (Almond Milk),
C (Coconut Milk), O (Oat Milk).

Syrups and Flavors: V (Vanilla), C (Caramel), H (Hazelnut), M (Mocha), WM (White Mocha).

Shots: Number of espresso shots indicated by a numeral (e.g., 2 for double shot).

Temperature: HT (Hot), IC (Iced), FR (Frappuccino).

Other Modifiers: X (Extra), L (Light), NF (No Foam), NS (No Syrup), WC (Whipped Cream).

How to Read Your Cup

Typically, Starbucks baristas write your name on the cup first, followed by the size, type of drink, milk
preference, syrup, and any special instructions. For example, a cup marked “Tall Caffè Latte, S” means a 12
oz latte with soy milk.

This shorthand not only helps baristas but also allows customers to double-check their orders before leaving
the counter, ensuring everyone gets exactly what they asked for.



The History and Evolution of Writing on Starbucks Cups

The practice of writing on cups didn’t start overnight. It evolved alongside Starbucks’ growth and the
increasing complexity of its menu.

The Early Days

In the early years, Starbucks had a more straightforward menu, and drink orders were simpler. Writing on
cups was mainly functional, used to mark the type of coffee or espresso blend.

Menu Expansion and Customization

As Starbucks expanded its offerings—introducing flavored syrups, milk alternatives, and various espresso-
based drinks—the need for a more detailed communication system grew. Writing on cups became essential
for managing customizations efficiently.

Social Media and Starbucks Cup Culture

In recent years, the act of writing on Starbucks cups has taken on a cultural significance beyond order
accuracy. People share photos of their cups with funny or misspelled names, creative messages from
baristas, or limited-edition cup designs. This phenomenon has even sparked memes and viral posts, turning
Starbucks cup writing into a form of social engagement and brand loyalty.

Tips for Getting Your Starbucks Cup Writing Just Right

If you want to make sure your Starbucks cup reflects your order perfectly or just want to have a fun
interaction with your barista, here are some helpful tips:

Speak Clearly and Specify Your Name

Baristas often ask for your name to write on the cup, but sometimes names get misspelled or misheard. You
can help by clearly stating your name or even spelling it out. If you have a common or easily misspelled
name, don’t hesitate to repeat it.



Be Clear About Customizations

If you want a non-standard order, like half the syrup or extra foam, mention it clearly when ordering. This
helps the barista write the correct notes on your cup, reducing chances of errors.

Have Fun With It

Many customers enjoy adding a little personality to their Starbucks cup. Whether it’s requesting a fun
message, a smiley face, or even a doodle, baristas often appreciate the interaction and may respond in kind.

How Starbucks Writing on Cups Reflects Brand Philosophy

The simple act of writing on cups embodies Starbucks’ broader mission to create a “third place” between
work and home—a place where customers feel welcome and valued. This small gesture contributes to a
personalized experience that goes beyond just serving coffee.

By incorporating customers’ names and order details on cups, Starbucks fosters a sense of community and
belonging. It’s a reminder that behind every cup is a person who matters.

Customer Engagement and Loyalty

Personalization is key in today’s competitive coffee market. Starbucks writing on cups helps build
emotional connections with customers, encouraging repeat visits and brand loyalty.

Training and Culture Among Baristas

The writing system is part of barista training and reflects the company’s culture of attention to detail and
customer service. It empowers employees to communicate quickly and accurately in a fast-paced
environment, while also allowing moments of creativity and personal connection.

The Future of Starbucks Cup Writing

As technology advances, Starbucks continues to innovate its ordering and service methods. Mobile ordering
and app-based customization are changing how customers interact with the brand, but the tradition of



writing on cups remains significant.

Even with digital orders, baristas often add handwritten notes or names to maintain that human touch. The
tactile and personal nature of seeing your name on a cup is something technology can’t fully replace.

Moreover, Starbucks is exploring sustainable cup options and eco-friendly markers, ensuring that this
beloved tradition aligns with environmental goals.

---

Next time you pick up your Starbucks drink, take a moment to appreciate the simple yet meaningful
writing on your cup. It’s more than just a label—it’s a small story of connection, accuracy, and the unique
Starbucks experience crafted just for you.

Frequently Asked Questions

Why does Starbucks write on cups?
Starbucks writes on cups to personalize orders, ensure accuracy, and create a friendly customer experience
by calling out customers' names or order details.

What do the markings on Starbucks cups mean?
The markings on Starbucks cups typically indicate drink size, type, milk preference, syrup, and any
customizations to help baristas prepare the correct drink.

How accurate are the names written on Starbucks cups?
The accuracy of names on Starbucks cups depends on how clearly the customer communicates their name.
Sometimes, names are misspelled or misheard, leading to variations.

Is it common for Starbucks to misspell names on cups?
Yes, it is common due to noisy environments, language differences, or unusual names, but it has become a
popular and humorous aspect of the Starbucks experience.

Can Starbucks employees read the writing on cups?
Yes, Starbucks employees use the writing on cups as instructions to prepare and deliver the correct drink
to each customer.



Do all Starbucks locations write on cups?
Most Starbucks locations write on cups as part of their standard order process, but some stores or drive-thrus
might have different practices depending on volume and staffing.

What are the common abbreviations Starbucks uses on cups?
Common abbreviations include T for Tall, G for Grande, V for Venti, WM for Whole Milk, S for Soy, and
names of syrups like VAN for Vanilla.

Has Starbucks ever explained the cup writing system?
Yes, Starbucks has shared information about the cup writing system as a way to streamline orders and
personalize customer service.

Why do some people dislike Starbucks writing on cups?
Some people dislike it because of frequent misspellings, the time it takes to write names, or concerns about
privacy and data collection.

Are there any alternatives to writing names on Starbucks cups?
Some Starbucks locations use order numbers or call out drink descriptions instead of names, especially in
busy or drive-thru settings, to speed up service.

Additional Resources
Starbucks Writing on Cups: An Insight into the Iconic Coffee Ritual

starbucks writing on cups has become a distinctive hallmark of the brand experience, transcending mere
functionality to create a personalized interaction between baristas and customers. This simple yet unique
practice has garnered widespread attention, curiosity, and even debate, making it a noteworthy aspect of
Starbucks’ identity. From a marketing perspective to customer engagement, the act of inscribing names,
orders, or quirky messages on cups is a fascinating phenomenon worth exploring in depth.

The Origins and Purpose of Starbucks Writing on Cups

The tradition of writing on Starbucks cups dates back to the early 2000s when the company sought to
enhance customer service and reduce order errors. By asking customers their names and jotting them
down along with their beverage customization, baristas created a system that was both personal and



practical. This approach not only streamlined the drink preparation process but also cultivated a sense of
community and familiarity within the café environment.

Unlike many other coffee chains that rely on printed receipts or verbal order confirmations, Starbucks
chose to implement a tactile, visible method that engages customers directly. The writing serves as a
communication bridge, ensuring accuracy in complex orders and fostering a friendly atmosphere where
customers feel recognized.

How Starbucks Writing on Cups Works

The process typically begins when a customer places an order at the counter or drive-thru. The barista asks
for the customer’s name and writes it, along with the drink code and any modifications, on the cup using a
marker. This information is then used by the barista to prepare the beverage correctly.

The cup markings often include:

Name: Usually the customer’s first name or nickname.

Drink Code: Abbreviations for the type of drink (e.g., “L” for latte, “C” for cappuccino).

Customizations: Details such as milk type, syrup flavors, temperature, and shots of espresso.

In some cases, baristas add friendly messages, doodles, or seasonal greetings, enhancing the personalized feel.
This practice has been embraced globally, with slight variations depending on cultural contexts and store
policies.

The Impact on Customer Experience and Brand Loyalty

The personalized writing on cups contributes significantly to Starbucks’ customer experience strategy. It
transforms a routine coffee purchase into an interaction that feels tailored and intimate. Customers often
report feeling more valued and connected, which strengthens brand loyalty.

Psychologically, seeing one’s name written on a cup taps into the human desire for recognition and
individuality. This small gesture can elevate mood and create a positive association with the brand. Social
media trends have further amplified this effect, with customers sharing photos of their uniquely labeled
cups, inadvertently providing Starbucks with organic marketing.



However, the system is not without its drawbacks. Misheard or misspelled names can cause frustration,
occasionally leading to viral moments highlighting errors. While some customers find humor in these
mistakes, others perceive them as inattentiveness, which may impact their perception of service quality.

Comparisons with Other Coffee Chains

Other major coffee brands have experimented with personalized order confirmations but often lack the
visible, handwritten element that Starbucks employs. For example:

Dunkin’: Uses printed receipts and digital order confirmations but does not typically write names on
cups.

Peet’s Coffee: Focuses more on in-store experience without emphasizing name writing.

Local Cafés: Some independent coffee shops adopt similar handwriting methods but without the
standardized system.

Starbucks’ approach stands out for its consistency and integration into the brand’s operational workflow,
making it a signature feature rather than a mere quirk.

Challenges and Criticism Surrounding Starbucks Writing on Cups

Despite its popularity, the practice has faced criticism and operational challenges. Baristas often work under
high-pressure conditions, and writing on cups adds a layer of complexity that can slow down service
during peak hours. The accuracy of names and customizations relies heavily on clear communication,
which is sometimes compromised by crowded, noisy environments or language barriers.

Moreover, concerns have been raised about privacy and data security, although the information written on
cups is minimal and anonymous. From an environmental standpoint, the use of markers and disposable cups
has also attracted scrutiny amid increasing calls for sustainability.

Barista Perspectives

Interviews and reports from Starbucks employees reveal mixed feelings about the writing practice. Many
appreciate the opportunity to engage with customers more personally, viewing it as a creative outlet and a



way to humanize their role. Conversely, some baristas highlight the pressure to maintain speed while
being accurate, leading to occasional errors or omissions.

Training programs at Starbucks emphasize the importance of legibility and consistency in cup writing,
underscoring its role in customer satisfaction. The company has also experimented with digital order
tracking to complement the traditional system, aiming to reduce mistakes.

The Role of Starbucks Writing on Cups in Marketing and Social
Media

In the era of Instagram and TikTok, Starbucks writing on cups has evolved into a cultural trend. Customers
frequently share images of their cups, especially when baristas add creative or humorous notes. This user-
generated content functions as a powerful form of social proof and brand advocacy.

Starbucks has capitalized on this by encouraging baristas to personalize cups during special promotions or
holidays, enhancing the emotional connection with customers. The visibility of names and messages on
cups fosters a sense of belonging and community that aligns with Starbucks’ brand values.

SEO and Online Presence Around Starbucks Writing on Cups

The phrase "starbucks writing on cups" generates significant search interest, reflecting widespread curiosity
about the tradition. Content related to this topic often includes tutorials on how to read Starbucks cup codes,
explanations of common abbreviations, and stories about name misspellings.

For content creators and marketers, incorporating related keywords such as "Starbucks cup codes," "barista
cup writing," "Starbucks name on cup," and " Starbucks drink customization" can enhance SEO performance.
Articles that explore the cultural impact, customer experiences, and behind-the-scenes insights tend to
attract higher engagement.

Innovations and the Future of Starbucks Cup Writing

As Starbucks continues to innovate, the traditional pen-and-marker method faces potential transformation.
Digital ordering systems, mobile apps, and contactless payments reduce the need for verbal name
confirmations. Despite this, the tactile, handwritten aspect remains a beloved ritual for many.

Future developments may include:



QR codes or NFC tags on cups to link customers with personalized content or loyalty rewards.

Improved marker technology that is eco-friendly and more durable.

Integration of augmented reality (AR) experiences triggered by cup designs and inscriptions.

Balancing efficiency with personalization will be crucial as Starbucks adapts to changing consumer
behaviors and technological advancements.

The phenomenon of Starbucks writing on cups is more than just a branding tactic; it is a cultural marker
that embodies the company’s commitment to customer connection and community. While not without its
challenges, this practice continues to engage millions worldwide, offering a glimpse into how small
gestures can create meaningful experiences.
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Frustrated by the lack of well-written essays on software engineering, Joel Spolsky (of
www.joelonsoftware.com fame) has put together a collection of his favorite writings on the topic.
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Leadership, and Conflict Resolution Normore, Anthony H., Long, Larry W., Javidi, Mitch,
2016-02-26 In order for an organization to thrive, it is essential to develop key strategies for
interaction, leadership, and management within diverse settings. Refining these skills ultimately aids
in the arbitration of any potential conflicts that may arise during intra-organizational interactions.
The Handbook of Research on Effective Communication, Leadership, and Conflict Resolution
evaluates operational strategies and interpersonal skill development for the successful leadership
and management of modern organizations. Highlighting various governance and interaction
techniques that assist in mediating organizational controversies, this handbook of research is a vital
source for professionals, leaders, managers, and human resource specialists interested in developing
skills needed to efficiently communicate, collaborate, and negotiate across differences within an
organization.
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  starbucks writing on cups: A Practical Guide to Ethics in Public Relations Regina
Luttrell, Jamie Ward, 2018-02-09 On a daily basis, public relations practitioners are tasked with
making ethical decisions, such as advising a client to fully disclose a corporate relationship or
advocating for honesty when working with the media. A Practical Guide to Ethics in Public Relations
is designed for courses in contemporary studies of public relations and communications. This text
highlights the delicate balance required to navigate the values and demands implicit to the field of
public relations and those that underlie society as a whole. Students are encouraged to examine
their own values and compare them to those commonly encountered in a professional setting.
Brimming with case studies, practitioner advice, practical ethical dilemmas, and popular culture
references, A Practical Guide to Ethics in Public Relations is the ideal text for students grappling
with the inevitable ethical dilemmas that arise in professional public relations.
  starbucks writing on cups: Turn Customers into Evangelists and Win Big: How to Turn
Customers into Evangelists Silas Mary, 2025-02-07 Turn Customers into Evangelists and Win Big:
How to Create Raving Fans That Sell for You The most successful businesses don’t just have
customers—they have evangelists. These are the people who don’t just buy from you once; they rave
about you, refer their friends, and practically do your marketing for free. This book is your
step-by-step guide to turning ordinary customers into loyal superfans who promote your brand,
defend it, and bring in new business effortlessly. Whether you’re a startup, small business, or
growing brand, you’ll learn how to create an unforgettable experience that keeps people coming
back—and spreading the word. Inside, you’ll discover: ✅ The Science of Customer Loyalty—why
people become brand evangelists ✅ How to Create an Unforgettable Experience—turning
transactions into relationships ✅ Referral & Word-of-Mouth Marketing Hacks—getting customers to
sell for you ✅ The Power of Personalization—how to make every customer feel like a VIP ✅ Mistakes
That Destroy Loyalty—and how to avoid them Customer evangelists are the secret weapon of the
world’s most successful brands—and now, you can turn your customers into your biggest promoters.
It’s time to win big by creating raving fans who sell for you!
  starbucks writing on cups: Developing Leaders for Positive Organizing Bernd Vogel, Rob
Koonce, Paula Robinson, 2017-05-19 Leadership is not about individuals; it is a complex, relational,
socially co-constructed and emergent process. This book brings together the latest thinking from
business and positive psychology research to provide new insights into leadership, organizational
development and change.
  starbucks writing on cups: Red, White & Latina Cristina Perez, 2017-06-02 The
Emmy-winning TV judge and host of Cristina’s Court delivers her no-nonsense verdict on what it
means to be an American in today’s divisive climate. The diversity that America was founded on is
being turned on itself. Instead of celebrating our differences, we’re using them as lines of attack.
America is splitting along political, gender, color and cultural lines, battling over issues like racism,
immigration, law enforcement, and even patriotism itself. If we allow these culture wars rage on,
what type of American identity will we leave for the next generation? In Red, White, and Latina,
television judge and proud American Latina, Cristina Pérez dissects these issues and proposes a new
unified outlook for America based on common sense, common values, and common ground. She
delivers a no-holds-barred and non-biased look inside the most heated conversations in America
today, examining the headlines, evidence, and hearsay, before delivering her verdict for each one.
  starbucks writing on cups: Navigating Brand Activism Jag Sheth, Can Uslay, 2025-07-29 In
a world where brands are no longer just selling but also taking a stand, Navigating Brand Activism,
written by leading thinkers of the marketing world, is your guide to the fascinating, messy, and at
times, head-shaking world of brand activism. This groundbreaking book delves into the motivations
behind this movement, dissects potential pitfalls, and celebrates triumphs. This book is for anyone
who wants to understand: Why some purpose-driven brands are winning hearts, minds, and market
share How to differentiate your brand in a crowded marketplace through activism How to spot
authentic activism from mere marketing ploys The future of brand activism and its potential to
create a better world The potential downsides of brand activism, including political backlash,



consumer boycotts, and brand dilution Most importantly, when and when not to engage in brand
activism. Whether you’re a business leader, a conscious consumer, or simply curious about this
evolving landscape, this book will challenge, inspire, and empower you to navigate the world of woke
washing and genuine advocacy.
  starbucks writing on cups: Connection Culture, 2nd Edition Michael Lee Stallard,
2020-09-22 Tap Into the Power of Human Connection Creating a thriving organization where
employees feel valued, the environment is energized, and high productivity and innovation are the
norm requires a new kind of leader who fosters a culture of connection within the organization.
Connection Culture, 2nd Edition, is your game-changing opportunity to become that leader and to
begin fostering a connection culture in your organization. Stop undermining performance and take
the first step toward change that will give your organization, your team, and everyone you lead a
true competitive advantage. Inspiring and practical, this book challenges you to set the performance
bar high and keep reaching. Learn how to: Foster a connection culture Emulate best practices of
connected teams—from Mayo Clinic physicians and scientists to the creators of the award-winning
Broadway musical Hamilton. Boost vision, value, and voice within your organization. Published in
the shadow of the COVID-19 pandemic, the book messages the authors’ hope for post-traumatic
growth; provides updated, research-supported theories about the relationship of stress and
loneliness; and includes new examples and profiles of great leaders communicating during crisis.
  starbucks writing on cups: Strategic Management Tools Dr. Abdul Razak, Dr. S.
Pardhasaradhi, 2021-10-12 The book helps investors, managers and decision makers in their
assessment of investment targets in the industry and helps managers to identify, select, implement
and integrate the optimal tools to improve the organization's performance for strategic planning and
strategy formulation. The book also helps to understand investor perceptions and is based on the
Strategic management tools with the case studies of the companies like Tata Starbucks for Strategic
alliances, Flipkart for e-tailing, McDonalds for Franchising and TCS for Generic Strategies. The
author has explained how the companies are able to create the brand image and customer loyalty in
the internet world. This book helps the managers and decision makers in using Strategic
management tools and techniques in the growth of the organization and the case studies are used to
explain each tool.
  starbucks writing on cups: Strategic Crisis Communication James O'Rourke, Jeffrey Smith,
2023-06-23 Addressing 21st-century issues, threats, and opportunities with time-tested principles,
this book empowers corporate communications professionals to protect, inspire, and energize
organizations in the face of a crisis. Whether due to an external incident or an internal misstep,
every major company or institution will find itself scrutinized, its normal operations disrupted, and
its reputation and business continuity threatened at some point—and how it prepares for, and reacts
to, a crisis can make a critical difference in the ultimate outcome of events. This book focuses on
strategic crisis communication as a function of three elements: 1. crisis preparation—establishing a
robust and nimble infrastructure and plans, in advance of any crisis 2. crisis management—rapidly
gathering information, activating and adjusting plans, making decisions, and relentlessly monitoring
outcomes 3. crisis communication—reaching multiple audiences, on multiple platforms, with clear,
consistent, and purposeful messages that tell the truth and defend the organization. Bringing
together best practices gleaned from hundreds of recent case studies, this book is an unmatched
resource enabling corporate communications and PR professionals, and the organizations that
employ them, to understand how to weather any reputational storm that may threaten their
enterprise.
  starbucks writing on cups: Chocolates on the Pillow Aren't Enough Jonathan M. Tisch,
2007-04-18 Praise for Chocolates on the Pillow Aren't Enough Jonathan recognizes that in today's
Internet-fed, savvy-consumer world, it is the people-to-people connections, regardless of price point,
that differentiate a customer's experience. Gimmicks come and go, but without sincere and caring
people delivering the overall experience, from start to finish, well, it's true--chocolates on the pillow
are not enough. A great read! —David Neeleman, founder and CEO, JetBlue Airways Corporation If



you don't work for your customer, you're not doing your job. Who better to turn to for lessons in
great customer experiences than Jonathan Tisch? He has long been one of the most respected
leaders in travel and hospitality, and when it comes to treating all customers like guests, to put it
simply, he gets it. And then some. —Millard S. Drexler, Chairman and CEO, J. Crew Group What
brings customers back to my restaurants? Why do viewers watch my TV show? It's more than Bam!
It's delivering a kicked-up customer experience. Tisch is the guy who knows how to do this best. His
book gives the inside scoop on how to excite your customers and bring 'em back for more. —Emeril
Lagasse Attention to detail, passion, and dedication are a few of the things that made me successful
as an athlete. Jonathan knows that by doing the same in business, you maximize the customer's
experience and outscore the competition. —Tiki Barber
  starbucks writing on cups: Managing Innovation in Organisations Vanessa Ratten, 2022-07-04
This book explores how organisations need to manage their innovation processes in order to
compete in the global marketplace. Innovation is essential to the ongoing competitiveness of
organisations but can be difficult to capture and disseminate. This book states that there needs to be
guidelines about how to manage innovation in an organisational context. This includes focusing on
different types of innovation from incremental to radical. This book will focus on ways to manage
innovation from incorporating it into organisational practices to implementing it into beneficial
partnerships. Each chapter in the book focuses on a different aspect of innovation from how to
communicate ideas to commercialising innovation.
  starbucks writing on cups: Brewing Justice Daniel Jaffee, 2014-09-12 Fair trade is a
fast-growing alternative market intended to bring better prices and greater social justice to small
farmers around the world. But what does a fair-trade label signify? This vivid study of coffee farmers
in Mexico offers the first thorough investigation of the social, economic, and environmental benefits
of fair trade. Based on extensive research in Zapotec indigenous communities in Oaxaca, Brewing
Justice follows the members of the cooperative Michiza, whose organic coffee is sold on the
international fair-trade market, and compares them to conventional farming families in the same
region. The book carries readers into the lives of coffee-producer households and communities,
offering a nuanced analysis of fair trade’s effects on everyday life and the limits of its impact.
Brewing Justice paints a clear picture of the dynamics of the fair-trade market and its relationship to
the global economy. Drawing on interviews with dozens of fair-trade leaders, the book also explores
the movement’s fraught politics, especially the challenges posed by rapid growth and the increased
role of transnational corporations. It concludes with recommendations to strengthen and protect the
integrity of fair trade. This updated edition includes a substantial new chapter that assesses recent
developments in both coffee-growing communities and movement politics, offering a guide to
navigating the shifting landscape of fair-trade consumption.
  starbucks writing on cups: Introduction to Strategic Public Relations Janis Teruggi Page,
Lawrence J. Parnell, 2017-11-30 Winner of the 2019 Textbook & Academic Authors Association’s The
Most Promising New Textbook Award How can public relations play a more active role in the
betterment of society? Introduction to Strategic Public Relations: Digital, Global, and Socially
Responsible Communication prepares you for success in today’s fast-changing PR environment.
Recognizing that developments in technology, business, and culture require a fresh approach, Janis
T. Page and Lawrence Parnell have written a practical introductory text that aligns these shifts with
the body of knowledge from which the discipline of public relations was built. Because the practice
of public relations is rooted in credibility, the authors believe that you must become ethical and
socially responsible communicators more concerned with building trust and respect with diverse
communities than with creating throwaway content. The authors balance this approach with a focus
on communication theory, history, process, and practice and on understanding how these apply to
strategic public relations planning, as well as on learning how to create a believable and persuasive
message. Key Features Chapter-opening Scenarios capture your attention by discussing current PR
challenges—such as the Wells Fargo cross-selling, VW emissions cover-up, and P&G’s “Like a Girl”
campaign—and thus frame the chapter content and encourage active reading. At the end of the



chapter, you explore various aspects of socially responsible communication to “solve” the PR
challenge. Socially Responsible Case Studies in each chapter illustrate the key responsibilities of a
modern public relations professional such as media relations, crisis communications, employee
communications, applied communications research, and corporate and government-specific
communications. Each case features problem-solving questions to encourage critical thinking. Social
Responsibility in Action boxes feature short, specific social responsibility cases—such as Universals’
#NoFoodWasted, Nespresso in South Sudan, and Merck’s collaboration with AIDS activists—to
highlight best practices and effective tactics, showing the link between sound public relations
strategy and meaningful social responsibility programs. Insight boxes spark classroom discussion on
particularly important or unique topics in each chapter. Personality Profile boxes will inspire you
with stories from PR veterans and rising stars such as the U.S. CEO of Burson-Marstellor, the Chief
Communication Officer of the United Nations Foundation, and the Executive VP at HavasPR.
  starbucks writing on cups: Introduction to Public Relations Janis Teruggi Page, Lawrence J.
Parnell, 2020-09-11 Introduction to Public Relations: Strategic, Digital, and Socially Responsible
Communication presents a comprehensive introduction to the field of public relations (PR) with a
focus on new media and social responsibility. Recognizing that the shifts in technology, business,
and culture require a fresh approach, authors Janis Teruggi Page and Lawrence J. Parnell show
students how today′s PR professionals create persuasive messages with modern technologies while
working in line with the industry′s foundations. The authors balance this approach with a focus on
understanding communication theory, history, process, and practice, and how all these concepts can
be applied to strategic PR planning. The Second Edition features new and refreshed content
throughout, including cases, chapter-opening scenarios, and profiles of both young and senior
practitioners with tips and career guidance for student success. Included with this title: The
password-protected Instructor Resource Site (formally known as SAGE Edge) offers access to all
text-specific resources, including a test bank and editable, chapter-specific PowerPoint® slides.
  starbucks writing on cups: Leading in the Digital World Amit S. Mukherjee, 2020-02-25
The definitive book on leadership in the digital era: why digital technologies call for leadership that
emphasizes creativity, collaboration, and inclusivity. Certain ideas about business leadership are
held to be timeless, and certain characteristics of leaders—often including a square jaw, a deep
voice, and extroversion—are said to be universal. In Leading in the Digital World, Amit Mukherjee
argues that since digital technologies are changing everything else, how could they not change
leadership ideologies and styles? As more people worldwide participate equally in business, those
assumptions of a leader's ideal profile have become irrelevant. Offering a radical rethinking of
leadership, Mukherjee shows why digital technologies call for a new kind of leader—one who
emphasizes creativity, collaboration, and inclusivity. Drawing on a global survey of 700 mid-tier to
senior executives and interviews with C-level executives from around the world, Mukherjee explains
how digital technologies are already reshaping organizations and work and what this means for
leaders. For example, globally dispersed businesses can't reserve key leadership roles for people
from exclusive groups; leadership must become inclusive, or fail. Leaders must learn to collaborate
in a multipolar world of networked organizations, working with co-located and non-co-located
colleagues. Leaders must lead for creativity rather than productivity. Focusing on practice,
Mukherjee outlines goals and strategies, warns against unthinking assumptions, and explains how
leaders can identify the mindsets, behaviors, and actions they need to pursue. With Leading in the
Digital World, Mukherjee offers the definitive book on leadership for the digital era.
  starbucks writing on cups: Society In Repair Alex T. Wolf, 2020-12-03 It seems like a fairy
tale, but not too long ago, there were rational people who ran the Republican Party. In these divisive
times, we don’t have very bright politicians to look up to anymore. How did the party of Lincoln
become the party of right-wing nut-jobs? Republicans have gone crazy, who keep on convincing
themselves that the Democrats are evil, and the Democrats with their ugly threats have become
what they claim to hate.With SOCIETY IN REPAIR, it will prove that no one is immune to stupidity.
As a whole nation, we have been divided so politically that we hate anyone who disagrees with our



own personal views. But what if a common human emotion could unite America as a whole again…
like humor? Society In Repair takes a non-partisan view on the issues that really matter. Issues
including sexual abuse, climate change, drug addiction, and most importantly… why Americans have
lost their sense of humor. The constant degradation of humanity in America shows a clear insight
into these dramatic days of our Nation’s life. Society In Repair is here to remind us what it means to
be American, even though the American story has not always been great. But the belief in Americans
of progress and change keeps America going in the darkest of times.
  starbucks writing on cups: The Body Project Eric Stice, Paul Rohde, Heather Shaw,
2013-01-17 Eating disorders are among the most prevalent psychiatric disorders in adolescent and
young adult females, affecting approximately 10% of young women. Unfortunately, less than half of
those with eating disorders receive treatment, which can be very expensive. Thus, effective
prevention has become a major public health priority. The Body Project is an empirically based
eating disorder prevention program that offers young women an opportunity to critically consider
the costs of pursuing the ultra-thin ideal promoted in the mass media, which improves body
acceptance and reduces risk for developing eating disorders. Young women with elevated body
dissatisfaction are recruited for group sessions in which they participate in a series of verbal,
written, and behavioral exercises in which they consider the negative effects of pursuing the
thin-ideal. Chapters provide information on the significance of body image and eating disorders, the
intervention theory, the evidence base which supports the theory, recruitment and training
procedures, solutions to common challenges, and a new program aimed at reducing obesity onset, as
well as intervention scripts and participant handouts. The Body Project is the only currently
available eating disorder prevention program that has been shown to reduce risk for onset of eating
disorders and received support in trials conducted by several independent research groups. The
group sessions are brief and fun to lead, and this guide provides all of the necessary information to
walk clinicians, teachers, counselors, and volunteers through leading the program for vulnerable
young women.
  starbucks writing on cups: Consumer Behaviour Isabelle Szmigin, Maria Piacentini, 2015
For lecturers: Comprehensive customizable PowerPoint slides; Learning activities (including, more
detailed workshop-based activities, shorter lecture-based in-class exercises and suggestions for
assessment approaches) An instructor's manual (containing guidance on how to use the case studies
and Practitioner Insights in class, indicative answers, and some additional questions)
  starbucks writing on cups: Love and Death Martin Avery, 2011
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